
 

MANUEL S. ENVERGA UNIVERSITY FOUNDATION 
Lucena City 

An Autonomous University 
 

DR. CESAR A. VILLARIBA RESEARCH AND  

KNOWLEDGE MANAGEMENT INSTITUTE 
 

QUALITY FORM 

Document Code:  DCAVRKMI-F-URFR 

Document Title:  Undergraduate Research Final Report 

Page No.:  Page 1 of 123 

Revision No.:  1 

Effectivity Date:  August 2022 

Prepared by:  DCAVRKMI 

Reviewed by:  QMR 

Approved by:  President 

 

 
 

 

The Filipino Psychology of Utang na Loob among Gen X, Y, Z 

 

 

An Undergraduate Thesis 

Presented to the Faculty of the College Arts and Sciences 

Manuel S. Enverga University Foundation 

Lucena City 

 

 

In Partial Fulfillment of the Requirements 

For the Degree of Bachelor of Science in Psychology 

 

 

by 

Joyce Mariz A. Lucing 

 

 

 

 

May 2023  



 

MANUEL S. ENVERGA UNIVERSITY FOUNDATION 
Lucena City 

An Autonomous University 
 

DR. CESAR A. VILLARIBA RESEARCH AND  

KNOWLEDGE MANAGEMENT INSTITUTE 
 

QUALITY FORM 

Document Code:  DCAVRKMI-F-URFR 

Document Title:  Undergraduate Research Final Report 

Page No.:  Page 2 of 123 

Revision No.:  1 

Effectivity Date:  August 2022 

Prepared by:  DCAVRKMI 

Reviewed by:  QMR 

Approved by:  President 

 

 

Approval Sheet 

 

 

 

This thesis entitled:  

The Filipino Psychology of Utang na Loob among Gen X, Y, Z 

prepared and submitted by Joyce Mariz A. Lucing, in partial fulfillment of the requirements for 

the Degree of Bachelor of Science in Psychology has been examined and is recommended for 

acceptance and approval for Oral Examination.  

 

MARIA AZELA L. TAMAYO, PhD 

            Adviser  

 

Approved by the Committee on Oral Examination with a grade of ______________________on 

____________.  

Ms. Joana Fe B. Panganiban                   Dr. Marco Antonio R. Rodas 

  Member               Member 

 

Dean Claudia Odette J. Ayala 

Chairman 

 

    

 

Accepted in partial fulfillment of the requirements for the Degree of Bachelor of Science in 

Psychology 

 

 

 

         Claudia Odette J. Ayala, PhD 

  Dean, College of Arts & Sciences 

 

 

 

 



 

MANUEL S. ENVERGA UNIVERSITY FOUNDATION 
Lucena City 

An Autonomous University 
 

DR. CESAR A. VILLARIBA RESEARCH AND  

KNOWLEDGE MANAGEMENT INSTITUTE 
 

QUALITY FORM 

Document Code:  DCAVRKMI-F-URFR 

Document Title:  Undergraduate Research Final Report 

Page No.:  Page 3 of 123 

Revision No.:  1 

Effectivity Date:  August 2022 

Prepared by:  DCAVRKMI 

Reviewed by:  QMR 

Approved by:  President 

 

Table of Contents 

 

 

Title Page                 1 

Approval Sheet            2 

Table of Contents                3 

List of Figures and Tables         5 

Acknowledgments                6 

1. Abstract                 8 

2. Background                9 

1. Rationale of the Research              9 

2. Purpose of the Research                     12 

3. Theoretical Framework       13 

4. Literature Survey        16 

5. Significance of the Research        34 

6.  Statement of the Desired Outcomes      35 

7. Definition of Terms        36 

8. Scope and Limitation of the Study      37 

 

3. Description of Method or Approach 

1. Research Design/Research Instrument/Data Gathering    38 

Procedures  



 

MANUEL S. ENVERGA UNIVERSITY FOUNDATION 
Lucena City 

An Autonomous University 
 

DR. CESAR A. VILLARIBA RESEARCH AND  

KNOWLEDGE MANAGEMENT INSTITUTE 
 

QUALITY FORM 

Document Code:  DCAVRKMI-F-URFR 

Document Title:  Undergraduate Research Final Report 

Page No.:  Page 4 of 123 

Revision No.:  1 

Effectivity Date:  August 2022 

Prepared by:  DCAVRKMI 

Reviewed by:  QMR 

Approved by:  President 

 

b. Respondents/Units of Analysis      39 

b. Sampling Design and Procedure       40 

b. Assumptions or Hypotheses       41 

b. Data Analysis Plan        41 

b. Research Paradigm/Conceptual Framework     42 

4. Results and Discussion        43 

5. Conclusions          67  

6. Recommendations         68 

7. References          69 

8. Major Final Output         76 

 

Appendices 

A. Curriculum Vitae of the Researcher       81 

B. Research Instrument         83 

C. Informed Consent         91 

D. Ethics Review          96 

E. Documentation          99 

 

 

 

 

 

 

 



 

MANUEL S. ENVERGA UNIVERSITY FOUNDATION 
Lucena City 

An Autonomous University 
 

DR. CESAR A. VILLARIBA RESEARCH AND  

KNOWLEDGE MANAGEMENT INSTITUTE 
 

QUALITY FORM 

Document Code:  DCAVRKMI-F-URFR 

Document Title:  Undergraduate Research Final Report 

Page No.:  Page 5 of 123 

Revision No.:  1 

Effectivity Date:  August 2022 

Prepared by:  DCAVRKMI 

Reviewed by:  QMR 

Approved by:  President 

 

List of Figures and Tables 

 

Table 1 Demographic Profile 

Table 2.1 Coded Responses 

Table 2.2 Coded Responses 

Table 2.3              Coded Responses 

Table 2.4              Coded Responses 

Table 2.5              Coded Responses 

Table 3.1              Coded Responses 

Table 3.2              Coded Responses 

Table 3.3             Coded Responses 

Table 3.4             Coded Responses 

Table 4             Perception 

Table 5             Significant Difference 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

MANUEL S. ENVERGA UNIVERSITY FOUNDATION 
Lucena City 

An Autonomous University 
 

DR. CESAR A. VILLARIBA RESEARCH AND  

KNOWLEDGE MANAGEMENT INSTITUTE 
 

QUALITY FORM 

Document Code:  DCAVRKMI-F-URFR 

Document Title:  Undergraduate Research Final Report 

Page No.:  Page 6 of 123 

Revision No.:  1 

Effectivity Date:  August 2022 

Prepared by:  DCAVRKMI 

Reviewed by:  QMR 

Approved by:  President 

 

 

 

Acknowledgments 

 

 

 I want to give thanks to God for helping me get through the tough times. Your guidance has 

been there for me every step of the way. 

 

 I want to express my sincere appreciation and gratitude for our research adviser, Ma'am Maria 

Azela Tamayo. All the way through the process of writing my project, I relied on her advice and 

suggestions. 

 

 I also want to express my gratitude to my mom, Marilyn Lucing, and my siblings, John Marco 

Lucing and Jhana Meryll Lucing, for their unwavering encouragement and patience while I worked 

on this project. 

 

 And lastly, to my partner Jonuel Lustado, who has been there for me and loved me no matter 

what. Thank you for your encouragement, I was able to make it this far. 

  

 I dedicate this to all of you. 

 Thank you very much! 

 

 

 



 

MANUEL S. ENVERGA UNIVERSITY FOUNDATION 
Lucena City 

An Autonomous University 
 

DR. CESAR A. VILLARIBA RESEARCH AND  

KNOWLEDGE MANAGEMENT INSTITUTE 
 

QUALITY FORM 

Document Code:  DCAVRKMI-F-URFR 

Document Title:  Undergraduate Research Final Report 

Page No.:  Page 7 of 123 

Revision No.:  1 

Effectivity Date:  August 2022 

Prepared by:  DCAVRKMI 

Reviewed by:  QMR 

Approved by:  President 

 

Research Title: The Filipino Psychology of Utang na Loob among Gen X, Y, Z 

 
Name of Researcher : Joyce Mariz A. Lucing 

Degree : Bachelor of Science in Psychology 

Specialization :  

Name of Research Adviser : Maria Azela L. Tamayo, PhD 

 

1. Platform/s Thematic Areas (Based on MSEUF Research Agenda 2019 – 2030) 

Check applicable boxes: 

☐  Technology, Engineering, and Industry 4.0 Research 

☐  Environmental Protection, Development, and Conservation Research 

☐  Business, Economics and Industry 4.0 Research 

☐  Politics, Society, and Culture Research 

☐  Legal, Law Enforcement, and Criminology Research 

☐  Health Research, Development, Innovation, and Extension 

☐  Education 4.0 and Workforce 4.0 Research 

 

2. Sustainable Development Goals (SDGs) 

(Depending on the platform, you may check more than one SDG) 

☐  SDG 1.   End poverty in all its forms everywhere. 

☐  SDG 2.   End hunger, achieve food security and improved nutrition and promote 

sustainable agriculture. 

☐  SDG 3.   Ensure healthy lives and promote well-being for all at all ages. 

☐  SDG 4.   Ensure inclusive and equitable quality education and promote lifelong learning 

opportunities for all. 

☐  SDG 5.   Achieve gender equality and empower all women and girls 

☐  SDG 6.   Ensure availability and sustainable management of water and sanitation for all. 

☐  SDG 7.   Ensure access to affordable, reliable, sustainable & modern energy for all 

☐  SDG 8.   Promote sustained, inclusive and sustainable economic growth, full and 

productive employment and decent work for all. 

☐  SDG 9.   Build resilient infrastructure, promote inclusive and sustainable industrialization 

and foster innovation. 

☐  SDG 10. Reduce inequality within and among countries. 

☐  SDG 11. Make cities and human settlements inclusive, safe, resilient and sustainable. 



 

MANUEL S. ENVERGA UNIVERSITY FOUNDATION 
Lucena City 

An Autonomous University 
 

DR. CESAR A. VILLARIBA RESEARCH AND  

KNOWLEDGE MANAGEMENT INSTITUTE 
 

QUALITY FORM 

Document Code:  DCAVRKMI-F-URFR 

Document Title:  Undergraduate Research Final Report 

Page No.:  Page 8 of 123 

Revision No.:  1 

Effectivity Date:  August 2022 

Prepared by:  DCAVRKMI 

Reviewed by:  QMR 

Approved by:  President 

 

☐  SDG 12. Ensure sustainable consumption and production patterns. 

☐  SDG 13. Take urgent action to combat climate change and its impacts. 

☐  SDG 14. Conserve and sustainably use the oceans, seas and marine resources for 

sustainable development. 

☐  SDG 15. Protect restore and promote sustainable use of terrestrial ecosystems, sustainably 

manage forests, combat desertification and reverse land degradation and halt 

biodiversity loss. 

☐  SDG 16. Promote peaceful and inclusive societies for sustainable development, provide 

access to justice for all and build effective, accountable and inclusive institutions 

at all levels. 

 

3. Abstract 

 “Utang na Loob” has always been a Filipino value cherished since the old times. 

It is a way of showing appreciation to people who did you a favor. Menguin (2022) 

defines it as the Filipino way of generosity and showing gratitude. Kapwa is the Filipino 

social interaction theory. Enriquez stated that the primary interest of Filipinos is not 

preserving harmonious interpersonal connections, but pakikipagkapwa, which implies 

considering the other person as a kapwa.  There are two types of kapwa: ibang-tao 

(outsider) and hindi ibang tao (one-of-us). This feeling of equality arises from the 

perception of a common identity or a shared sense of the self. Through teamwork, kapwa 

encourages individuals to combine their resources and accomplish shared objectives. In 

substitute of hoarding and extortion, it encourages how to share excess. The Filipino 

value of kapwa ensures that the heart, not simply the hunger or the financial account is 

satisfied. Enriquez says that a desire to encourage reciprocity is advantageous for 

sustaining the perception of the oppressor as benefactor. In the perspective of Filipino 
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culture, however, utang na loob truly signifies appreciation or unity. In the Filipino 

structure of interpersonal relations, there is usually a chance to repay a favor, thus it is not 

always a burden, as the term debt could suggest. This study is a quantitative–qualitative 

research method, as well as a descriptive and interpretive study that employs quantitative 

and qualitative data collection methods in order to obtain all the necessary information to 

support the necessary actions to conduct a study on utang na loob among different 

generations. 

   Keywords: Utang na Loob, Kapwa, Filipino Psychology, Generation X, Y, Z 

 

4. Background  

4.1. Rationale of the research 

Filipino Psychology or Sikolohiyang Pilipino is based on Filipino ideas and 

experience as interpreted from a Filipino vantage point (Enriquez, 1975). Filipino 

orientation is the most significant part of this concept. Filipino behavior has been 

researched and evaluated in light of Western beliefs for ages. As these views are 

necessarily culture-bound, the Filipino has been portrayed inaccurately, if not 

inaccurately warped. Enriquez (1985) further established Sikolohiyang Pilipino as the 

study of diwa, which in Filipino directly corresponds to the resources of concepts referred 

to by the philosophical concept of 'essence' and a vast array of psychological concepts 

ranging from consciousness to motivations to conduct. The Filipino experience has 

shown that utilizing these theories to approach psychology cannot account for the 
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complexities of Asian cultures. Hence, efforts were taken to comprehend the distinctive 

features of Filipino psychology. As Sikolohiyang Pilipino's ultimate goal is to make a 

contribution to universal psychology, it is important to stress that developing a 

particularistic psychology like Filipino psychology is not anti-universal. This is because 

universal psychology can only be realized when each group of people is fully understood 

by itself and from its own perspective. Sikolohiyang Pilipino is a step in the direction of 

advancing global psychology. 

“Utang na Loob” has always been a Filipino value cherished since the old times. 

It is a way of showing appreciation to people who did you a favor. Menguin (2022) 

defines it as the Filipino way of generosity and showing gratitude. While it has no exact 

counterpart in the English language, it is a psychological and cultural trait in which if 

someone helped a person, that person is indebted to that someone for the rest of their life. 

Utang na loob can go way beyond what has already been paid. Gratitude and debt are not 

always inextricably linked to one another. Therefore, it is more accurate to consider 

thankfulness and indebtedness to be two distinct emotional states (Watkins, et al., 2006). 

They found, in line with Heider's predictions, that when expectations of a giver rise, 

indebtedness grows but appreciation decreases. This is because indebtedness is a measure 

of gratitude. When it comes to its perceived benefits, Agaton (2017) mentioned that it 

helped form stronger bonds among individuals - especially relatives. The concept of 

being indebted to a person who gave assistance is prevalent in Filipino society. Utang na 

loob is one of the key factors as to why the Philippines has a large family-based culture. 



 

MANUEL S. ENVERGA UNIVERSITY FOUNDATION 
Lucena City 

An Autonomous University 
 

DR. CESAR A. VILLARIBA RESEARCH AND  

KNOWLEDGE MANAGEMENT INSTITUTE 
 

QUALITY FORM 

Document Code:  DCAVRKMI-F-URFR 

Document Title:  Undergraduate Research Final Report 

Page No.:  Page 11 of 123 

Revision No.:  1 

Effectivity Date:  August 2022 

Prepared by:  DCAVRKMI 

Reviewed by:  QMR 

Approved by:  President 

 

Filipinos tend to put their relatives first and they are mostly always indebted and/or tend 

to do favors for their family members. There are challenges with the concept of utang na 

loob. 

A generation is a group of people who share similar life experiences and birth 

years throughout formative stages of life. The evidence on generational variations in 

beliefs, and habits. The typical time span between the births of a set of parents and their 

children is considered one generation. Generations have traditionally been thought of as 

lasting between twenty and twenty-five years, based on this biological concept. 

Those who were born between 1965 and 1979 are the obvious demographic 

definition of Gen X. After a trough after the Baby Boomer generation, birth rates started 

rising again in 1965, reaching a high in the early 1970s and then falling to a new trough 

in 1979. 

Those born between the years 1980 and 1994 are considered Y-ers. Again, this 

definition may be trusted in terms of population statistics. The birth rate resumed its slow 

ascent in the early 1980s, reaching a peak of 264,151 in 1992, which was then the highest 

level seen since 1972. The birth rate continued to fall during the remainder of the 1990s, 

reaching a historical low in 2001 before starting an upward trend that continued into the 

2010s. 

The first members of Generation Z were born when birth rates increased in 1995. 

There is no demographic or social rationale for marketers to start counting a generation in 
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a certain year, such as 2000. Birth rates, in conjunction with societal shifts and 

tendencies, provide a robust foundation for classifying people into generations. 

 

4.2. Purpose of the research 

 This study aims to perceive The Filipino Psychology of Utang na Loob among 

Gen X, Y, Z. In that way, we may be able to understand how Utang na Loob influences 

the Gen X, Y, and Z’s perception and practices. Specifically, it sought to address the 

following questions: 

1. What is the demographic profile of the respondents in terms of: 

 1.1 Sex 

 1.2 Employment Status 

 1.3 Generation 

 1.4 Religion 

2. How did the participants experience the practices of Utang na Loob in aspects of: 

2.1 Social 

2.2 Emotional 

3. What are the factors for experiencing the feeling of having Utang na Loob with 

other people? 

4. What is the perception of the respondents about Utang na Loob? 

5. Is there a significant difference in the perception of Utang na Loob among 

different generations? 
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4.3. Theoretical Framework 

Kapwa Theory by Virgilio Enriquez 

The core value that binds all of the distinct Filipino values is unity with others 

(Enriquez, 1978). It is the fundamental principle of Sikolohiyang Pilipino or the 

discipline of Indigenous Philippine Psychology. It is a value shared by all ethno-linguistic 

groups in the Philippines.  Kapwa is the Filipino social interaction theory. Enriquez stated 

that the primary interest of Filipinos is not preserving harmonious interpersonal 

connections, but pakikipagkapwa, which implies considering the other person as a 

kapwa.  There are two types of kapwa: ibang-tao (outsider) and hindi ibang tao (one-of-

us). This feeling of equality arises from the perception of a common identity or a shared 

sense of the self. Through teamwork, kapwa encourages individuals to combine their 

resources and accomplish shared objectives. In substitute of hoarding and extortion, it 

encourages how to share excess. The Filipino value of kapwa ensures that the heart, not 

simply the hunger or the financial account is satisfied. Enriquez says that a desire to 

encourage reciprocity is advantageous for sustaining the perception of the oppressor as 

benefactor. In the perspective of Filipino culture, however, utang na loob truly signifies 

appreciation or unity. In the Filipino structure of interpersonal relations, there is usually a 

chance to repay a favor, thus it is not always a burden, as the term debt could suggest. It 

is a remarkable characteristic of Filipino interpersonal relationships that ties an individual 

to his or her own community or nation. The friendly lifestyle of persons who share this 

orientation is a benefit of the Philippine kapwa psychology and its ideals over the ego-
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driven personality values. Ultimately, kapwa represents a natural view of the world. It 

thrives on fundamental human connection. 

It is believed that Enriquez's study on kapwa and its characteristics would 

contribute significantly to the study. The idea will explain how Filipinos appreciate others 

and how they always consider how others would feel. Enriquez's concept demonstrates 

that the connection of the self and others in the Filipino language is distinctive and 

different from the majority of modern languages. A moral imperative to respect each 

other as equal human beings is implicit in such inclusion. This research makes a 

substantial contribution since it can improve our relationships with the people around us. 

 

Social Exchange Theory by George C. Homans 

In the middle of the 20th century, sociological theorist George C. Homans came 

up with a theory called the social exchange theory. This theory proposes that social 

conduct is the consequence of an exchange process between individuals. To put it another 

way, individuals participate in social interactions with the goal of maximizing the 

advantages while minimizing the drawbacks. Homans proposed that the reason 

individuals participate in social interactions is because they anticipate gaining advantages 

or rewards as a result of these interactions. There are a lot of different ways that one 

might be rewarded, such as with money, prestige, attention, or love. On the other hand, 

expenses may come in many other ways as well, including time, effort, or resources. 
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According to the social exchange theory, before determining whether or not to 

participate in a social activity, individuals first consider the possible advantages and costs 

associated with that activity. In addition to this, they evaluate the advantages and 

disadvantages of one interaction in relation to the disadvantages of other alternative 

interactions. People are more willing to participate in social interactions that provide 

more benefits and fewer drawbacks for their participation. In addition, according to social 

exchange theory, individuals are more inclined to continue participating in social 

relationships that are beneficial for the two parties involved. This demonstrates that 

individuals are more inclined to sustain relationships where both people profit from the 

encounter. 

George Homans’ Social Exchange Theory enables this study to realize how to 

figure out how much a relationship is worth by figuring out what it can give them and 

what it can cost them. This study would benefit from a comprehension of how each 

generation can give and take so that it can be beneficial to both people. 

 

Expectancy Theory by Victor Vroom 

The Expectancy Theory defines that everyone has a specific set of objectives, but 

they might be driven to pursue those objectives if they are aware of specific expectations. 

This theory discusses the processes that a human goes through in order to make choices, 

and its focus is on the concept of choice. According to Vroom (1964), the specific factors 
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that determine an individual's level of motivation are the degree to which they place a 

high value on any reward that is associated with a particular action which is known as 

Valence. The degree to which they believe that they will be able to achieve positive 

results as a direct result of the effort that they put into something known as Expectancy. 

And lastly, the degree to which they believe that achieving positive results will result in a 

reward is known as Instrumentality. 

Vroom’s theory is relevant to the study because it may provide insight on why 

other people act in certain ways toward others. The belief that employees have varying 

degrees of confidence and varying expectations regarding their capability to do 

something underlies the idea that the psychological impact of debt of gratitude towards 

others has the same meaning as how an individual deals with such factors. 

 

4.4. Literature Survey 

This section provides the summary of the readings that the researcher has made in 

order to provide enough background and support the subsequent statements. These also 

serve as a basis for comparing the results of current research with those of past readings 

and studies. 
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The Filipino Psychology and Cultural Values 

Many people all around the world admire the Philippines for numerous reasons, 

including its culture and values. To the Filipino people, family is everything. 

Traditionally, a child does not move out of their parent's home until they have gotten 

married (Fernando, 2021). David, Sharma, & Petalio (2017) states that for generations, 

many people from Filipino families—children, youths, elders, parents, family members, 

and people of mixed race—have been impacted by particular themes about American 

culture and Filipino culture. The stark difference between American and Filipino 

traditions, as well as the difficulties and hardships that Filipinos face as they navigate and 

combine them, have resulted in increasingly challenging and multicultural Filipino 

families. These cultural tensions, careful balance, merging, and possible culture loss must 

be viewed through the perspective of kapwa, an indigenous Filipino worldview. 

According to Gutierez, Gozales, Nelson, and Tuazon (2019), the most significant aspects 

of the Filipino cultural identity are a strong sense of family unity, respect for one's elders, 

the ability to provide hospitality to guests, and pakikisama, which is the capacity to get 

along with people. They also indicated that these values had a significant impact in every-

day lives of Filipinos, as they acted as a basis for decision-making and conduct. This was 

shown by the fact that they were very prevalent. According to Chronister, Rao, Williams, 

Woodlee, Linville, Woods, & Vargas (2022), the contextual and cultural elements found 

in their study should affect educational, scientific, and social service activities focused at 

engaging Filipino families and their communities. These initiatives must involve 
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recovering essential Filipino cultural values in order to strengthen communities and 

confront relationship abuse as a community issue instead of an individual one. 

One of our traits is being a religious people, Filipinos see their lives and the 

affection they got from their parents as gifts from God. The panata is fundamentally a 

pledge made by the christian. Calano (2020) argues that panata depends on a favor being 

asked of or bestowed upon another person, it implies a utang-na-loob, an indefinable 

obligation of appreciation. It is evident why the utang-na-loob is passed down from 

generation to generation: it is a curse that dooms the bearer and his or her whole family to 

a life of poverty and servitude. However, the panata's complexities may be seen as 

connected to one's true self and as having its origins in the Filipino loob. Therefore, 

panata is connected to utang na loob that emanates from the individual and is therefore 

distributed, and even inherited. Among Filipinos, fasting and abstinence are concepts that 

go hand in hand with the virtue of self-control, or pagkamapagtimpi. Fasting and 

abstinence during Lent need a special kind of determination known as pagtitimpi. Within 

the noun form, pagtitimpi refers to the virtue of moderation and the suppression of 

individual wants in favor of the greater good. By reinterpreting Galang (2021), the 

Filipino cultural value of pagtitimpi may serve as a powerful instrument in preventing the 

spread of COVID19 without severely interfering with religious practice in the 

Philippines. Following modern health guidelines is the modern equivalent of fasting and 

abstinence. Believers are urged to patiently queue up and keep their distance while 

attending religious ceremonies in person. If you can't make it in person, we highly 
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recommend tuning in via livestream on one of your favorite social media sites. To some 

extent, they are also manifestations of pagtitimpi, the selfless sacrifice of individual 

gratification in service to the greater good.  Another kind of Filipino empathy is called 

pakikiramay, and it manifests itself via the giving and receiving of sympathetic support in 

times of crisis. Pagakakaisa, or group unity, evolves from pakikisama and pakikiramay 

(Sarmiento, et al., 2017). Maintaining friendships during good times and bad is 

fundamental to Filipino culture, and this is why the concept of pakikiramay exists. 

Increasing numbers of Filipinos lost their jobs as a result of the quarantine regulations (de 

Vera, 2020), resulting in food insecurity for many households. The Filipino virtue of 

pakikiramay was on display as churches and other institutions moved quickly to provide 

food, clothes, and money to those in need (Calleja, 2020). Filipinos may thank the 

pakikiramay spirit for their plenty of food and optimism. Pagkakaisa, or collective 

oneness, exists in pakikisama and pakikiramay in both plentiful and difficult situations. 

Community pantries, the outcome of concerned individuals' efforts to provide for people's 

basic necessities like food and sanitary supplies (del Castillo & Maravilla, 2021), are a 

tangible illustration of pagkakaisa (Gozum et al., 2021). 

An individual's inner debt of gratitude is difficult to put a price on. In this way, the 

pasasalamat takes on a new and unique form. Utang na loob payments are somehow hard 

to obtain. Meanwhile, in this context, pasasalamat becomes almost endless. Yet, debtors 

make every effort to pay off their debts. Settling utang na loob often requires repaying 

more than was originally obtained in exchange for a favor or assistance. It causes hiya, or 
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disgrace, to ignore or refuse to pay for utang na loob. Filipinos are ashamed when they 

fail to return their utang na loob. Kawalan ng utang na loob or ungratefulness is shown in 

the presence of hiya (Matiezon, 2017). Loob is the dynamic core of a person's decency. 

This is the foundation upon which the internalization, understanding, and expression of 

ideas, concepts, beliefs, interpretations, and relationships occur. Agaton (2017) defines 

loob as the visual interiority and organizing center kaibuturan or pinakaloob through 

which people analyze and arrange their decisions and objectives. Moreover, Balotol 

(2021) claims that humanity is euphemistic because Utang na Loob, Sakop, and Bahala 

Na are not only utilized as assessments of behavior quality as well as sources of 

implications in the social system. They serve as catalysts for emotions on the part of the 

person and as fundamental references of external regularities of acts during group 

exchanges. They also serve as a driving force behind the things that our society should 

prioritize and avoid. These rules outline the conditions under which one might anticipate 

particular behaviors from other people and how one should interpret the intentions of 

others. 

According to Martinez, Co, Lau, and Brown (2020), the dependence on and being 

accessible of sympathetic, dependable, reliable, and trustworthy family and friends are 

harmful to formal help-seeking. According to the authors, this is due to the fact that 

professional assistance is only sought without having this social support. This is 

compatible with the predominant cultural norms which govern Filipino interpersonal 

interactions termed kapwa (or shared identity), in which close family and friends are 



 

MANUEL S. ENVERGA UNIVERSITY FOUNDATION 
Lucena City 

An Autonomous University 
 

DR. CESAR A. VILLARIBA RESEARCH AND  

KNOWLEDGE MANAGEMENT INSTITUTE 
 

QUALITY FORM 

Document Code:  DCAVRKMI-F-URFR 

Document Title:  Undergraduate Research Final Report 

Page No.:  Page 21 of 123 

Revision No.:  1 

Effectivity Date:  August 2022 

Prepared by:  DCAVRKMI 

Reviewed by:  QMR 

Approved by:  President 

 

believed to be "hindi-ibang-tao" (one-of-us/insider), while physicians or professionals are 

perceived as "ibang-tao" (outsider). In this context, "hindi-ibang-tao" means "one-of-

us/insider." Given a significant amount of psychological suffering, Filipinos all over the 

everywhere have a general hesitation and adverse attitude about formal help-seeking. 

This is especially true in the United States. They would rather ask close family members 

and friends for assistance. The challenges faced by Filipinos residing in the Philippines 

include limited access to services and limited access to financial resources, while the 

challenges faced by Filipinos living outside of the Philippines include difficulties 

communicating due to language barriers, the experience of prejudice, and a lack of 

acculturation to the host culture. 

Resiliency and independence as coping strategies were also stated. Philippines is 

experiencing inadequate use of psychological services within Filipinos despite where 

they live with mental health stigma as the primary barrier. It was shown that social 

support and the severity of the issue were significant factors in people seeking treatment. 

However, significant structural, cultural, and practical obstacles and facilitators of 

obtaining psychiatric treatment were observed between expatriate Filipinos and local 

Filipinos. These differences were shown to be related to where the individuals lived. 

These factors will be the foundation for the purpose of the research that will be 

carried out and are outlined in the aforementioned body of literature. This entire body of 

literature is pertinent to the research, and it will serve as the study's foundation. 
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 Concept of Utang na Loob 

Utang na Loob is a Filipino essence of kindness and appreciation. While there's 

no precise equivalent in the English language, it is a psychological and cultural quality in 

which a person always feels obliged to the person who helped them. Menguin (2022) 

defines it to express gratitude to those who have done you a favor. Debt of Gratitude, also 

known as Utang na Loob, has been a Filipino value since old times, and it may extend 

well beyond what has been paid. Meanwhile, Lim & Rañola (2022) defined the term 

Utang na Loob as debt of the inside, which is a hospitable surface value. The Filipino 

concept of Utang na Loob, which means extended appreciation and reciprocity, has been 

broadly interpreted. Incorporating it into one's habits may also help one to develop deeper 

relationships. Utang na Loob, on the other hand, is commonplace everywhere it's 

customary to repay a favor with another. Jusay & Cerna (2021) identify utang na loob as 

having the potential to serve as a foundation for accurate cultural depiction of the 

qualities and values held by Filipinos worldwide.  According to Loquias (2019) the 

standards that govern this concept of reciprocity are already established. Utang na Loob 

has been studied previously in Philippine sociology. Furthermore, different academics 

interpreted utang na loob differently in English according to their unique analytical 

frameworks. Debt of gratitude is one translation that directly pertains to the subject of 

this study. Someone who happily fulfills the spoken act of gratitude is someone who 

shows interest in an act of kindness after being given something or aided by another. As a 

result, a more extensive explanation of utang na loob or utang na buot, as it is said in 
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Bikol, is warranted in order to extend the speech act of thankfulness in the Bikol 

vocabulary. One of the underlying values that Filipinos hold precious is known as utang 

na loob, which literally translates to "the feeling of obligation to repay a favor or debt." 

Responsibility is included in this category of values (Nagtalon-Ramos, 2019). However, 

utang na loob is seen by (Gundran et al., 2022) as a kind of assistance received for which 

repayment is expected. The fact that they were able to reach a middle ground with Utang 

na Loob and demonstrate a willingness to accept and provide for one another through this 

process illustrates their mutual respect and appreciation for one another. When we 

contribute to others, we do it without expecting anything in return, and this is one of our 

defining traits as Filipinos. But then, Cleofas (2019) cited utang na loob as a Filipino 

value that needs to be conducted along with justice. If it is accomplished in a way that 

fulfills the needs of justice and the provision to improve social restructuring or public 

policy that advantages the less poor people in society, then the act of charitably repaying 

a debt of goodwill could potentially contribute to the inclusive flourishing of the 

community. However, this would only be the case if the act was carried out in such a way. 

In this sense, a community attitude that is inclusive of everyone and nurturing of those 

who are included will be encouraged in a manner that is uniquely Filipino. In the future, 

we should make an effort to create philosophical theories of utang na loob and other 

Filipino values in a manner that is empirically based and useful. And if the ideas that I 

brought up in the case discussion are accurate, then cultivating Filipino values in this 

manner helps us to restore the position of outstanding women in our society and give 
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them importance in our culture. Given the state of politics right now, it can only be seen 

as a positive development. 

Meanwhile Matienzo (2017) cited that the concept of utang na loob encompasses 

more than simply a moral need to repay a material obligation in the context of 

widespread religiosity. It's an obligation of appreciation to one's own self. The obligation 

owed is one of goodwill and charity rather than money. It's a way of acknowledging and 

responding to the gracious kapwa's kagandahang loob. Specifically, it is a pasasalamat 

that acknowledges the generosity of a kapwa. Zialcita (2020) argues that karangalan, 

katarungan, and kalayaan were considered related society values, utang na loob and 

pakikisama were categorized as colonial or accommodating surface values. They were 

considered to be complete opposites of one another. Utang na loob and pakikisama were 

viewed as significant as pakikipagkapwa-tao. 

Utang na loob is a culturally established notion in Filipino culture that stresses the 

significance of returning acts of kindness and preserving a positive connection with other 

people. Repaying the debt of gratitude that a person owes to others, whether in the form 

of physical acts of kindness or by displaying respect and reverence, is regarded as a moral 

responsibility and should be done whenever possible. The idea of utang na loob may also 

result in intricate social dynamics and inequalities of power. The one who has been the 

recipient of a favor or aid may have feelings of indebtedness to the individual who has 

offered it. This may generate a sense of responsibility and reliance which might be 

difficult to manage. Overall, the notion of utang na loob is reflective of the significance 
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of reciprocation and communities in Filipino culture. At the same time, though, it brings 

to light some of the complexity and difficulties that may occur in interpersonal 

interactions. 

As it relates to this research, the concept of utang na loob has the potential to 

deepen one's understanding of the results that this study will eventually provide in the 

future.  

 

 Factors of Utang na Loob 

Filipinos value their families and are often beholden to or inclined to do favors for 

their relatives. According to Agaton (2017), one of the perceived advantages of social 

media is that it strengthens relationships between people, particularly families. In Filipino 

culture, the notion of being obliged to a person who has provided aid is pervasive. Utang 

na loob is a major reason why the Philippines has a strong family-oriented culture. Even 

though this Filipino notion has advantages, utang na loob also contains certain 

challenges. In the context of a loving family, the concept of utang na loob as an "inner 

debt of appreciation" is internalized and drawn attention. According to Matienzo (2017) 

the most telling evidence of this is the compassion and respect with which children regard 

their parents. Guinhawa (2022) explained that children or adolescents who owe money to 

their parents may have a feeling of one-sided control. As the parents or legal guardians 

are responsible for paying the tuition cost, it impacts the student's decision-making about 
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the choice of course or career route. This produced a culture of parents regarding their 

children as "trophies" for achieving their unfulfilled youthful dreams. Furthermore, Gohu 

(2022) stated that if parents consistently make their children feel inferior by gaslighting 

them with phrases such as "I'm the one who feeds you and pays for your tuition," the 

children would become worried and stressed adolescents by the time they reach college. 

If not handled effectively, the impact of being permanently indebted to the family may 

cause pain and toxicity in the home. However, communication and tolerance for 

children's errors are the keys to preventing this issue from occurring. College students 

feel the burden of being indebted to relatives and people who helped them because they 

would be the ones to pay for the family after they graduate and find a job. Racoma (2022) 

thought about how utang na loob may make a person rethink their job choice, particularly 

if it was selected by their parents. His parents told him he'd feel worthless and like a 

freeloader if he didn't contribute to the family. Most college students don't know they 

may be putting off personal aspirations to provide their family with a high-paying career, 

but only they can respond whether they like their jobs. 

A typhoon struck the Philippines in 2013, killing hundreds and declaring an 

emergency because of the natural disaster that had struck the city of Tacloban. Davao 

City Mayor Rodrigo Duterte at that moment willingly sent out his emergency crew. 

Unlike the government agency that was tasked with solving the situation, he ordered the 

transfer of cash and relief materials without asking any questions beforehand. He became 

the first elected official to provide aid to those affected by the storm. And thus, it came as 
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no surprise that at the midst of the 2016 presidential race, posters displaying Duterte's 

picture urged typhoon victims to support Duterte. To the survivors, it was a matter of 

decency to do so, a way of giving back Utang na Loob. Requiring them to do so is a kind 

gesture that will likely boost the confidence of the oppressed who believe they have the 

capacity to elect a more equitable leader (Curato, 2018). 

People are typically linked to one another via a variety of social connections 

including close companions and community members in the culture of the Philippines, 

which places a high importance on relationships. Because of these relationships, there is a 

feeling of duty to assist one another and make amends for acts of kindness received. 

Individuals are required to return favors and acts of kindness received from others, which 

is a fundamental tenet of the concept of reciprocity, which is intricately intertwined with 

the notion of utang na loob. It is possible to see this as a means of preserving societal 

peace and creating trust between people and groups. Power dynamics may play a role in 

certain instances when utang na loob is determined, as well. For instance, if a person who 

is higher up in the chain of command or has more power than you offers you a favor, you 

may feel a stronger feeling of duty to return the favor or express thanks to that person. 

The Filipino tradition of utang na loob is strongly embedded in the country's culture, and 

it serves as a reflection of fundamental principles such as respect, appreciation, and 

loyalty. The socialization and cultural rituals that people participate in frequently serve as 

a means of imparting and reinforcing these beliefs. In general, the idea of utang na loob 
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represents the significance that the Filipino culture places on social relationships and 

reciprocity, as well as the respect, appreciation, and loyalty that are shown to one another. 

This previous study gives the variables that will serve as the foundation for, and 

reference for, the objective of the research that will be carried out. All of this information, 

which includes relevant factors of utang na loob among generation x, y, and z will also be 

the basis and context for the study instrument. 

 

The Generational differences 

Generational differences are the unique traits, views, opinions, and actions that set 

one generation apart from the next. These distinctions may be found in every generation. 

These distinctions are brought about by a variety of circumstances, including historical 

occurrences, cultural shifts, advances in technology capability, and societal expectations. 

Differences across generations may have a substantial effect on society, including the 

workplace, political processes, and the dynamics of families. 

The members of Generation X, who are often referred to as Gen Xers, had very 

little adult supervision while they were growing up. As a result, they learned early on the 

need for independence and maintaining a healthy work-life balance. In addition to this, 

they are comfortable with informality, adaptable, and well educated. According to Herrity 

(2023), members of Generation X are resilient, inventive, and independent due to the fact 

that they have been used to caring for themselves before they reached maturity. They 
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place a high importance on personal autonomy and responsibility, and they strive to solve 

problems on their own. As a result of their ability to function well with a lower degree of 

control than previous generations, members of Generation X are thinking about making a 

request to their manager for greater latitude in their work responsibilities. They plan to 

use their track record of success to demonstrate how the company can benefit from their 

autonomy. It's possible that the independence of Gen Xers will allow them to do their 

jobs promptly and properly even with little monitoring. It is possible for managers to 

respect their autonomy and give them more tasks if they do so. They also value striking a 

good balance between the amount of time spent working and the amount of time spent on 

personal pursuits, and they desire to achieve their own objectives. They are less loyal to 

their companies than their baby boomer parents were since they went through harsh 

economic times in the 1980s and survived through them. They often exhibit a strong 

sense of entrepreneurial initiative. Being flexible may be a significant asset in your 

professional life. owing to the fact that they reached adulthood during the changeover 

from traditional to digital technology. They were the initial generation to become 

acquainted with computers, which gives them an advantage when it comes to learning 

new technical programs and adapting to them. They were there throughout the early days 

of both the internet and cell phones. They are proficient in the use of many different types 

of technology gadgets like computers, tablets, and smartphones. 

Those who were born between the 1980s and 1990s are considered members of 

Generation Y. The attacks on the United States that took place on September 11, 2001, the 
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Iraq war, the Great Recession that lasted from 2007 to 2009, the outburst of the online 

platform, the advancement of television shows, mobile phones, and the rise of social 

media all had a significant impact on their lives. Because of these technological 

developments, those in Generation Y would rather connect by texting or social platforms 

instead of through email or in-person contact. Face-to-face contact is less common 

among this generation. Modern gadgets and media include telephones, laptops, and 

online streaming, in comparison to the telephones and entertainment types of the past. 

Children of Baby Boomers who were born between 1946 and 1964 are considered to be 

members of Generation Y. This generation is also referred to as Millennials. One 

generation may be distinguished from another based on the key patterns that are 

articulated using generational characteristics. Despite this, there is still a substantial 

amount of variation among the Generation Y demographic. The traits that are based on 

research and are used to characterize the group may not always describe every single 

person who is a part of it. When people from Generation Y started their professions, they 

were met with severe economic obstacles, despite the fact that, relative to members of 

earlier generations, they had higher levels of education. As a result of completing high 

school or college amid a severe economic crisis and its aftereffects, many people's careers 

started off to a sluggish start when they entered the workforce. Many of them had 

problems with unemployment, earnings that remained stagnant, and debt, all of which 

were situations that hindered them from becoming able to perform as well economically 

as their parents had. The digital savvy of people in Generation Y is one of the generation's 



 

MANUEL S. ENVERGA UNIVERSITY FOUNDATION 
Lucena City 

An Autonomous University 
 

DR. CESAR A. VILLARIBA RESEARCH AND  

KNOWLEDGE MANAGEMENT INSTITUTE 
 

QUALITY FORM 

Document Code:  DCAVRKMI-F-URFR 

Document Title:  Undergraduate Research Final Report 

Page No.:  Page 31 of 123 

Revision No.:  1 

Effectivity Date:  August 2022 

Prepared by:  DCAVRKMI 

Reviewed by:  QMR 

Approved by:  President 

 

most distinguishing traits. Grew up with technology, people of this group are used to 

connecting with others by technology continuously. They anticipate being able to find 

solutions to questions quite fast online. In addition, whether consumers purchase online 

or use technology for amusement or business, they have high expectations for the quality 

of the user experience provided by websites, applications, and smartphones. When 

consumers' expectations are met or not met by goods, technology, or services, they are 

quick to express their responses on social media. These comments have an influence on 

the success of companies as well as the way gadgets and applications are built. People of 

Gen Y are frequently driven to succeed in their professional lives. As compared to the 

generations who came before them, they often have the expectation of being promoted 

much more rapidly. They are interested in taking on new challenges and desire chances to 

further their careers. Compared to workers from earlier generations, members of the 

Generation Y workforce have a greater demand for feedback and validation. They often 

value being mentored and coached, and they consider chances for learning and 

advancement to be more essential than monetary reward. They work well together and 

take pleasure in contributing to collaborative endeavors. Work that has a meaningful 

purpose is important to members of Generation Y, and they look for employers whose 

core beliefs are compatible with their own. People favor employment arrangements that 

are both flexible and conducive to a healthy work-life balance. People favor firms that 

have robust diversity initiatives and are appreciative of possibilities to work in other 

countries. Generation Y workers are more likely to challenge established norms and 
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authorities than employees from older generations. They won't be bashful about asking 

inquiries or challenging authority figures. They perceive themselves not just as 

employees, but also as technical entrepreneurs who collaborate with their employers 

rather than working for them. The discussion over whether Millennials are self-entitled 

narcissistic people or open-minded do-gooders is heated, if not monotonous; surely the 

reality lies somewhere in-between these two extremes. Millennials have been called 

everything from entitled narcissists to open-minded do-gooders. One of the reasons why 

this generation has been referred to as "Generation Me" is that, in general, it appears that 

there is more of a focus on the self-compared to earlier generations. The results of a study 

that was conducted and presented at the annual gathering of the Society for Personality 

and Social Psychology (SPSP) in San Diego in 2016 revealed that Millennials themselves 

believe that they are more narcissistic than previous generations, but they are 

uncomfortable with this perception. In addition, the rise in narcissism among millennials 

is negligible in comparison to that of the previous generation, Main (2017). 

Generation Z, also known as Gen Z or centennials, is the generation that came 

after millennials and includes people who were born between 1997 and 2012. This 

generation has grown up with the world of social media and the internet, and the oldest 

members of this generation will be graduating from college and entering employment by 

the year 2020. Inner Intellectual ability has been monitoring the features, behaviors, 

attitudes, and trends of Gen Z in order to provide in-depth data, facts, and marketing 

tactics aimed specifically at those who will soon become the greatest cohort of customers. 
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The members of Generation Z believe that they are more tolerant and open-minded than 

members of any previous generation. About half of members of Gen Z identify as 

members of a minority group, in contrast to just 22% of members of Baby Boomer 

generation, and the greater part of Gen Z are in support of social movements like 

transgender rights and climate change. The typical member of Generation Z received 

their first cellphone just before turning 12 years old. They rely mostly on social media 

and texting to interact with one another, and they are just as active on their mobile 

devices as previous generations did watching television. The vast majority of members of 

Generation Z choose streaming services over conventional cable in addition to receiving 

easily consumable information that can be accessed on their mobile devices and personal 

PCs. Many members of Generation Z will have substantial purchasing power by the year 

2026, making up what will eventually become the generation with the greatest influence 

on the future of retail. Businesses and retailers need to begin cultivating connections with 

members of Generation Z as soon as possible in order to get a portion of this expanding 

demographic. However, members of Gen Z are distinct from prior generations in the fact 

that they are the first customers to have developed their whole lives in conjunction with 

the rise of digital technology. They are proficient in technology and prioritize mobile 

devices, and they have stringent requirements for how they want to spend their time 

while they are online. Businesses and retailers have spent the last ten years trying to catch 

up to the interests and routines of millennial customers after disregarding the 

technological age and millennial consumers for too long. Because of this, it is essential 
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that they get ahead of Gen Z's potential to be online at all times while making certain they 

meet this generation's digital expectations. 

This literature will serve as a foundation for this study since it is essential to keep 

in mind that distinctions in generations are not fixed characteristics and shouldn't be 

applied in a way that generalizes people. People are multifaceted and might have qualities 

that aren't always typical of their generation even though they were born in that 

generation. In addition, there is sometimes a large amount of overlap across generations, 

with some people expressing characteristics of not just the generation that they were born 

into but also those of the generation that either came before or after their own. 

 

4.5. Significance of the Research 

This study sought to understand and determined the Filipino Psychology of Utang na 

Loob among the Generation X, Y, and Z is significant to the following: 

         Community. This research will be significant in persuading individuals to 

approach life with optimism and hope. The study will improve the community's 

understanding of Utang na Loob. In this way, individuals will be able to comprehend the 

significance of supporting one another as well as the relevance of social and 

psychological well-being. 

         Researcher. This study expands the researcher's knowledge and comprehension 

of the Filipino psychology of utang na loob among different generations. Additionally, 

this will assist her in self-evaluation and give her sufficient knowledge to achieve 
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appropriate control over her own behavior. In addition, this will be the researcher's own 

inventive manner of assisting society and other researchers. 

Future researchers. They will obtain a better knowledge of the Filipino psychology of 

utang na loob as a result of this study. This research will contribute to a better 

understanding of the experiences of each generation that has encountered utang na loob 

practices. Due to the lack of studies on this topic, this will also serve as a basis for their 

future research on this issue. 

4.6. Statement of Desired Outcomes 

Based on the objectives of the study, the following are the desired outcomes: 

a. Understand and improve experiences towards the utang na loob in social 

and emotional aspect; 

b. Clarify the misconception factors of utang na loob; and 

c.  Enlighten and educate readers to understand the significant differences of 

utang na loob. 

4.7. Target Beneficiaries of Research Results 

Target Beneficiaries Total 

Generation X Estimated 85% of the population 

Generation Y Estimated 85% of the population 

Generation Z Estimated 85% of the population 
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4.8. Definition of Terms 

Given below are the most used terms throughout the research and their corresponding 

definitions. 

Debt/ Indebtedness – a sense of appreciation for the kindness or assistance received. 

Family – one or more parents and their children living together as a household unit. 

Generation X – are born between 1965 and 1981 and are regarded as the "middle child" 

generation since it is smaller than the baby boomer and millennial generations. 

Generation Y/ Millennial – the child of baby boomers born between the early 1980s and 

the late 1990s and more conversant with digital and electronic technologies. 

Generation Z – consists of individuals born between the late 1990s and the beginning of 

the 2010s. 

Gratitude – a personality characterized by thankfulness and appreciation. 

Motivation – a process that drives and supports actions that are directed at achieving 

goals. 

Psychological Impact – was operationalized as individuals' emotional distress 

symptoms, such as anxiety, sadness, and post-traumatic stress disorder. 

Relative – a person related to another or others through blood or marriage. 
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Utang na Loob – a valued aspect of Filipino culture. It is an act of kindness and 

compassion. In other instances, it signifies a debt that must be paid back. 

 

4.9. Scope and Limitation of the Study 

The scope of this research focuses on the Filipino psychology of utang na loob 

among the generation X, Y, and Z. These quantitative–qualitative research methods 

identify the practices, factors, and the perception of utang na loob among different 

generations. The respondents were Generation X, Y, and Z who are residing at Quezon 

Province, Philippines. And the researcher will select 40 respondents from each generation 

for the survey questionnaires and 2 informants from each generation for interview 

questions to be able to achieve 120 respondents for the survey questionnaire and 6 

informants for the interview questions. The study was conducted from August 2022 to 

May 2023. 

This quantitative–qualitative research method is limited by the fact that it needs a 

considerable amount of knowledge and effort to examine the subjects of interest utilizing 

two distinct methodologies. Online surveys and interviews were used to gather and 

analyze data of the study. Also, this research has the limitation that non-technologically 

skilled persons will have difficulty in completing the Google forms. In addition, the 

researcher has no control over individuals who choose to withdraw from the study. 
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However, the researcher understands that if this occurs, she will seek other respondents 

ready and willing to participate in the study. 

 

5. Description of Method or Approach 

5.1. Research Design/Research Instrument/Data Gathering Procedures 

This study is a quantitative–qualitative research method, as well as a descriptive and 

interpretive study that employs quantitative and qualitative data collection methods in 

order to obtain all the necessary information to support the necessary actions to conduct a 

study on utang na loob among different generations. Using online resources such as e-

books, journals, and theses, the researcher was able to collect necessary information 

about the subject of the study. 

Because of the study's quantitative–qualitative research method, the researcher 

used both the research questionnaire and the interview procedure to collect reliable and 

accurate data. The first section of the questionnaire seeks to determine the socio-

demographic characteristics of the respondents, including their gender, generation/age, 

employment status, and religion. The second section seeks to determine the perception of 

each generation on utang na loob. The following is the section that inquired about the 

variables of respondents' utang na loob experiences. The questionnaire asks about the 

various generations' experiences with utang na loob, as proposed by this research. This 

section indicates the respondents' willingness to engage in such activities. 
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After the completion of the questionnaire, interviews with the informants were 

conducted. The interview procedure is limited to the section that addresses the 

respondents' utang na loob practices and factors. This part confirmed the survey 

responses for this investigation. The process for collecting data began with a series of 

online library and internet searches for potential factors to be included in the study, 

followed by the completion of a questionnaire that may lead to the study's conclusion. 

Prior to performing the survey and interview, the researcher asked permission. 

Thereafter, the researcher began her data collection procedure, doing face-to-face 

and/or audio call interviews with each informant and recording the responses on the study 

questionnaires herself. After performing a survey and going to some locations throughout 

Quezon province, the researcher will conduct interviews with informants. These 

individuals also participated in the survey conducted previously. This served as 

verification of the overall responses of Quezon Province residents. Additionally, the 

variables of both the quantitative and qualitative parts of the data collection procedure 

were somewhat similar, since they focus on the respondents' practices, factors, and 

perceptions of utang na loob. 

 

5.2. Respondents/Units of Analysis/Subjects of the Study 

In this study, respondents who underwent in the survey and interview are 

purposively chosen, specifically the Generation X, Y, and Z who resides at Quezon 
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Province, Philippines. Data will be gathered from a total of 120 respondents. The survey 

questionnaire included 40-respondents from each generation, and the semi-structured 

interview had 2-participats from each generation. The researcher chose them as she wants 

to discover how each generation’s perception on utang na loob. They are the propriate 

people who will provide an accurate response to the study's objectives. Respondents were 

asked to participate in this research during the second semester of the 2022-2023 

academic year, with the understanding that their participation is optional and confidential. 

Furthermore, an agreement will be reached between the respondents and the researcher in 

which the researcher will ensure that their responses remain anonymous, and their 

personal information will be kept confidential in order to preserve their privacy. 

Furthermore, their responses will be exclusively restricted to educational purposes only. 

 

5.3. Sampling Design and Procedures 

According to Radhakrishnan (2014), sampling in mixed research builds on your 

knowledge of sampling in quantitative and qualitative research. Therefore, the 

respondents are selected by using the same identical sampling method. The respondents 

are selected based on the established criteria, which are as follows: 1) Affiliates of 

Generations X, Y, and Z; and 2) Residents of Quezon Province in the Philippines. Using 

identical sampling, the researcher is able to select the same individuals to take part in 

both the quantitative and the qualitative aspects of the study. 
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5.4. Research Locale/Study Site 

The research was carried out in the Philippines, more especially in the province of 

Quezon. Using a wide range of social media sites, the researcher chose respondents from 

any place that fits within the limits of Quezon Province. The researcher chose 

respondents for the study from any area within the scope of Quezon Province if those 

individuals have the credentials necessary to fulfill the requirements of the study. The 

researcher had discovered that this location is beneficial when it comes to identifying and 

choosing the proper respondents for this study. 

 

5.5. Assumptions or hypotheses 

H1: There is significant difference in the perception on utang na loob of the 

respondents according to their demographic profile specifically in terms of the generation 

they belong. 

 

5.6. Data analysis plan 

In presenting the demographic profile of the respondents, frequency counts and 

percentages were used. Open coding was used to determine the experiences and factors of 

utang na loob among participants. Weighted Average Mark (WAM) and Analysis of 

Variance (ANOVA) was used to determine whether there were statistically significant 

differences in the respondents' perceptions of utang na loob. 
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5.7. Research Paradigm/Conceptual Framework 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1. Conceptual Framework of the study 

The present research emphasizes the utang na loob among the generation x, y, and z. 

As a result, four key subject areas frame and arrange the whole study paper: the respondents' 

demographic profile, their experiences, variables impacting the respondents, and notable 

discrepancies. The research attempts to define the notion of utang na loob among the various 

Generation X, Y, and Z 

Utang na Loob 

Demographic Profile Significant Differences 

Experiences Factors 

Kapwa 

 

 

Group Dynamics Activity 

Program 
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generation. Menguin (2022) claimed that utang na loob communicate thanks to people who 

have done you a favor. Gratitude debt, also known as Utang na Loob, has long been a 

Filipino value, and it may stretch well beyond what has been paid. Meanwhile, Lim and 

Raola (2022) defined Utang na Loob as an inside debt with a friendly surface value. The 

Filipino notion of Utang na Loob, which translates as "extensive appreciation and 

reciprocity," has been widely interpreted. Incorporating it into one's routine may also aid in 

the development of deeper connections. Utang na Loob, on the other hand, is widely used 

anywhere it is customary to reciprocate a favor with another. As a style of analysis, the 

research will use the setting of Kapwa, Family system theory, and expectancy theory using a 

mixed methods approach to get data from the first-person point of view of each generation. 

The research used Weighted Average Mark (WAM) and Analysis of Variance (ANOVA) to 

examine the perspectives of different generations on utang na loob. Lastly, the study's major 

final output was a group dynamics activity program. 

 

6. Results and Discussion 

Part I. Demographic Profile of the Respondents 

Table 1 

Demographic Profile of the Respondents 

Demographic Profile Frequency Percentage 

Sex   

Male 32 26.7% 

Female 88 73.3% 
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Employment Status   

Employed 43 35.4% 

Unemployed 77 64.4% 

Generation   

Gen X (42-57) 40 33.3% 

Gen Y/ Millennial (27-41) 40 33.3% 

Gen Z (18-26) 40 33.3% 

Religion   

Born Again 7 5.8% 

Christian 3 2.5% 

Iglesia Ni Cristo 3 2.5% 

Roman Catholic 104 86.7% 

Others 3 2.5% 

Total 120 100% 

 

Table 1 shows the demographic profile of the respondents using frequency counts and 

percentage. All 120 required respondents have responded to the survey questionnaire.  As can 

be seen, 73% of the respondents are female, 64% are unemployed, 86% are Roman Catholic, 

and 33.3% of the sample consisted of members of generations x, y, and z, indicating that they 

are proportionally distributed to meet the needs of each respondent. The preponderance of the 

sample appears to be female. 

 

Part II. Practices of Utang na Loob 

Table 2.1 

Coded Responses as to the participants’ Understanding regarding “Utang na Loob”. 

RESPONSES CODE/ CATEGORY 
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1. Gen X – Ay di yung.. Halimbawa, oh halimbawa 

nalang kasi nag abroad ako. Tas yung ginamit kong pera 

hiniram ko sa kamaganak ko, ‘di dun ako nagkaron ng 

utang na loob sa kamaganak ko. Kasi kung ‘di dahil sa 

kanya ‘di ako makakapag abroad. Yun ang pagkaintindi 

ko sa utang na loob. Kahit bayad ka na sa utang mo, 

halimbawa nangutang ka ng pera, kahit bayad ka na dun 

andun pa rin yung utang na loob. 

Constant 

2. Gen X – Ang pagkakaintindi ko sa utang na loob kung 

ikaw ay nagkaroon ng... ginawang mabuti sa iyong 

kapwa, yun na. Utang na loob na yun. 

Courtesy 

1. Gen Y – Ang utang na loob, yan ay kusang ibinibigay 

sa taong nangangailangan. 

Willingness 

2. Gen Y – Ang utang na loob para sakin ay isang… 

pabor na ibinigay sa akin. *laughs* 

Favor 

1. Gen Z – Ano, yun yung kapag may nagawa sila na 

isang bagay tapos ineexpect din nila na gawin din mo sa 

kanila pabalik yun. 

Expectation 

2. Gen Z – Ano, kapag… may ginawa sayo ang ibang 

tao or relative.. Ganun parang meron kang ahmm.. 

Repay 
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Parang may ano ka, dapat maibalik mo rin. Parang may 

ganung kang ano mentality. 

 

Table 2.1 shows that responses of the participants and theme of question. Most of 

the participants answered that it was a favor that needs to be given back to someone who 

gave it to you. It was an expectation that when you helped someone, you would likely 

hope that the person you helped would also help you when you needed them. 

As de Vera (2020) points out, in Philippine culture, utang na loob is highly valued 

and widely accepted. It's a means to demonstrate the significance of the people in your 

life and the role they play in your own development. Utang na loob is connected to 

pakikisama, which emphasizes the value of maintaining harmonious relationships with 

others. However, one should be aware that utang na loob may be utilized to coerce 

individuals into doing things they otherwise would not (Sarmiento, et al., 2017). The 

ability to make your own choices and establish boundaries should sit comfortably with 

feelings of gratitude and the desire to help others. 

 

Table 2.2  

Coded Responses as to What extent did the participant experienced “Utang na Loob” 

RESPONSES CODE 

1. Gen X – Ay, hindi naman ganun kalawak. A little 
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2. Gen X – Ahmm, sakto lang naman. Basta 

siguro yung.. Yung naka gawa ng…maganda sa 

iyong kapwa, yung malapit sa akin. 

Adequate 

1. Gen Y – Ay nako napaka lawak. *laughs* 

napaka lawak ng ano na yan, ng pagkaron ng 

utang na loob kasi, ayun nga, katulad ng ano, 

binibigay mo yun ng kusa. Pag ika’y 

nangailanga’t ano, di naibigay sayo, magkakaron 

ka pa ng sama ng loob. 

Vast 

2. Gen Y – Gaano… *inaudible* gaano 

kalawak? malawak na malawak *laughs* 

malawak na lumawak na lumawak hanggang sa 

ako ay tumanda ay hindi ko malilimutan ang 

aking utang na loob. 

Vast 

1. Gen Z – Ano lang, sa mga pamilya pamilya 

lang. Pero dun sa mga ano, kaibigan naman. 

Okay naman, okay lang. Wala naman, wala 

naman akong naaano. 

Just enough 

2. Gen Z – Ahmm.. tulad nung sa ano ko, sa tita 

ko. Kasi… kapag kasi inuutusan ako nun, lagi 

Just enough 
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akong binibigyan ng pera ganun. Tapos parang 

nasanay na sila sa ganun tsaka ako rin. Kaya 

parang pag may ano *inaudible* yun, pag may 

utos sila minsan kahit… kahit walang ano 

binibigay ganun parang… yun naano pa rin ako. 

Ginagawa ko pa rin kasi parang ano… yung… 

binigyan naman ako ng ganan nun… ng pera 

ganun. 

 

Table 2.2 indicates that the utang na loob of the participants was extensive, 

especially when it came to their loved ones. Some of the participants said it was not 

extensive, but most of them said that it was extensive enough that they still remember it 

even though it happened a long time ago. In the end, utang na loob is a feeling of 

gratitude, respect, and debt to an individual who has helped us. It is a societal value that 

stresses the worth of social ties and supporting one another. In addition, Filipinos are 

congruent with the prevailing cultural norms that influence Filipino interpersonal 

interactions, known as kapwa (or shared identity), according to Martinez, Co, Lau, and 

Brown (2020) members of one's immediate family and circle of friends are considered 

"hindi-ibang-tao" (one-of-us/insider) while professionals are viewed as "ibang-tao" 

(outsider). "hindi-ibang-tao" implies "one of us" or "insider" in this setting. It also has an 

impact on relationships in Filipino culture. 
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Table 2.3  

Coded Responses as the participants’ experience of “utang na loob'' in terms of the 

relationship with the participant’s relative/family. 

RESPONSES CODE 

1. Gen X – Ay ano, through my experience hindi 

natatapos ang utang na loob.. sa iyong kamaganak 

patuloy na pat- patuloy at patuloy na i… tawag dun… 

isusumbat sayo. Meron akong ganung experience, ayun 

lang. 

Persistent 

2. Gen X – Ahmmm… ah.. Si.. ano… malaki ang utang 

na loob ko sa kanila kasi sila ang tumutulong sa akin pag 

halimbawa’t wala ako, yung.. Nangailangan ka, yun. 

Indebted 

1. Gen Y – Karanasan ko, nung ako na ang nangailangan, 

hindi na nila maibalik. 

Unreciprocated 

2. Gen Y – Syempre yung mga pabor na hinihingi ko sa 

kanila, halimbawa natutulungan nila ako, yun ang utang 

na loob ko sa kanila. 

Kindness 

1. Gen Z – Hmm.. ay di ba yung ano, parang… parang 

ordinary… ordinaryo na yung ano, yung… utang na loob 

sa magulang kasi to the point na sasabihin ng mga 

Expectancy 
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magulang na pag ikaw matanda na, edi syempre, ikaw na 

yung mag aano, mag aalaga samin. Ineexpect nila na 

ikaw na yung mag aalaga sa kanila ano, hanggang sa 

tumanda sila, hanggang sa ma-dedu (deads, mamatay), 

ganun. Tapos minsan yung mga ano, may naririnig din 

ako sa ibang pamilya na.. Na sinasabi sa mga panganay 

nila na ano, once na makapag tapos yung mga panganay 

sila na yung magpapaaral sa mga ba– kababata nilang 

ano mga kapatid. 

2. Gen Z – Yun na nga. Ahmm.. tulad nung sa ano ko, sa 

tita ko. Kasi… kapag kasi inuutusan ako nun, lagi akong 

binibigyan ng pera ganun. Tapos parang nasanay na sila 

sa ganun tsaka ako rin. Kaya parang pag may ano 

*inaudible* yun, pag may utos sila minsan kahit… kahit 

walang ano binibigay ganun parang… yun naano pa rin 

ako. Ginagawa ko pa rin kasi parang ano… yung… 

binigyan naman ako ng ganan nun… ng pera ganun. 

Initiativeness 

 

Table 2.3 shows that utang na loob that was spent with family or relatives need to 

be returned. It was like a responsibility that you are expected to fulfill if you are old 

enough to be on your own. They should not be forgotten, and you should constantly 
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consider them before making a choice. In the context of a loving family, the concept of 

utang na loob as an "inner debt of appreciation" is internalized and drawn attention. 

Matienzo (2017) states that children's empathy and reverence for their parents is the most 

noticeable sign of this. Participants claimed significant amounts of utang na loob with 

their families due to the fact that they know they can always rely on them. It was more 

like an endless loop that demanded attention even if it had already been paid for. 

 

Table 2.4 

Coded Responses as to How having “utang na loob” with someone affects the 

participants socially. 

RESPONSES CODE 

1. Gen X – Paano nakaka apekto ang… hindi naman 

ganung gaano nakaka apekto. Wala, hindi naman nakaka 

apekto sa akin. 

Unaffected 

2. Gen X – Halim… ano, ahmm… minsan kasi ayokong 

humingi ng tulong sa kanila kasi nga minsan nahihiya, 

nahihiya ako o… or hindi ko kayang humingi kasi nga… 

hindi, baka mabigo lang ako. 

Rejection 

1. Gen Y – Nakaka apekto ang ano pagkakaroon ng 

utang na loob sa ibang tao, na kapag… sila yung 

Embarrassment 
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tumulong sayo, at ano sila naman nangailangan, hindi mo 

naibigay, parang nakakahiyang magpakita sa kanila, 

nakakahiyang harapin sila. 

2. Gen Y – Para sa akin… *inaudible* Para sa akin, 

basta magantihan mo lang o suklian mo ang utang na 

loob, okay na yun. 

Repayment 

1. Gen Z – Ano siya, para bang.. ano, ayaw ko ng 

magkaron ng… ayaw ko ng humingi ng pabor sa ibang 

tao kasi, alam mo yun ang taas ng… ng chance na.. 

Ibatos nila sayo yung nagawa nila for you. Parang bang 

*inaudible* pangit. Nakaka umay siya. Saka, I mean, 

boluntar… kung boluntaryo naman nilang ginawa yun, 

bakit nila ibabatos yun pabalik sayo. Para bang.. Nasan 

yung sense nun? Yun… 

Dependent 

2. Gen Z – Socially… ano, kapag halimbawa ay nag… 

may ano, may mag offer sakin ng… ng ano help, ganun. 

Minsan, parang hindi ko na inaano. Parang sasabihin ko, 

ay okay lang kaya ko na ‘to, ganun. Kasi… yun nga, 

ma… kasi wala akong interest or ano parang nakaka 

guilty pag hindi ko naibalik. Yun.. kasi parang naka 

Having initiative 
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tanim na sa ano, yung utang na loob. Parang naka tanim 

na sa personality ng bawat… yun, pagiging pilipino. Asa 

culture na kaya ayun. 

 

Table 2.4 demonstrates that most participants feel embarrassed because they think 

that they cannot repay the kindness that is given to them. Some indicate to avoid 

bothering and depending on loved ones. Utang na loob means that you owe someone a 

debt of gratitude for a favor, act of kindness, or help. Menguin (2022) says it means to 

show appreciation to someone who has helped you. Utang na Loob, which means "debt 

of gratitude," has been a Filipino value for a long time, and it can go far beyond what has 

been paid. The word "Utang na Loob" was described by Lim and Raola in 2022 as "debt 

of the inside," which is a pleasant external value. Someone's social life could be affected 

by this strong sense of loyalty. If someone thinks they owe someone a lot of utang na 

loob, that person might feel like they need them and be afraid to make decisions or do 

things that might hurt their relationship. Dependence can make it hard to think and act on 

your own. The significant cultural focus of Utang na loob may lead to favoritism, which 

is when people treat those they owe better even if they don't earn it. Some people can 

take advantage of a person who feels important by asking or expecting help or favors 

without giving anything in return. This could lead to resentment and being used. A person 

with utang na loob may find it hard to say no to people they feel they owe gratitude to, 

even if they don't want to or can't. It could lead to stress, exhaustion, and anger. 
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Table 2.5 

Coded Responses as to How having “utang na loob” with someone affects the 

participants emotionally. 

RESPONSES CODE 

1. Gen X – Paano nakaka ap– hindi nga— hindi ako 

naaapektuhan. 

Unaffected 

2. Gen X – Nakaka-apekto nga sa akin. Kasi nga ayaw 

ko humingi ng tulong kasi nahihiya ako sa kanila. Baka 

mapahiya lang ako. 

Discomfort 

1. Gen Y – Nahihiya ako magpakita sa kanila pag hindi 

ko nga naiibigay yung ano nila, diba? Parang 

nakukonsensya ka pa, ganun. 

Conscience feeling 

2. Gen Y – *inaudible* para sa akin, lalo akong mag 

susumikap para… kayanin ko ang lahat upang hindi ko 

makalimutan ang aking mga utang na loob *laughs* 

Repay 

1. Gen Z – Nagkakaron ako ng… ano ng issue sa… sa 

pag ano.. Kumbaga nagkakaron ako ng issue once na 

hindi na ako umaano sa kanila.. *ano yun.. Tawag dun?* 

sumasandal, ganun. Basta parang ganun. Di na ako sa 

kanila gumaganun. Hmm mm. 

Dependent 
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2. Gen Z – Ayun nga, nakaka ano.. Minsan ay nakaka 

guilty kapag hindi mo naibalik yung favor… favor nila. 

Lalo na pag ano, pag… malaking bagay. Pero ano, pero 

habang nagkakaron ka naman ng understanding sa ano, 

ganun na hindi naman lagi dapat meron kasi minsan 

naman merong gumagawa na.. Walang hinihinging 

kapalit ganun. May mga tao naman talagang ganun. 

Ayun, parang unti unti mo na ring natuturuan yung sarili 

mo na ay okay lang pala yung ganun. Hindi naman 

kailangang lagi. Kailangan mabalik yung favor. Dati 

ano, yun may guilty na ano feeling. Ngayon ay nagiging 

okay na. Parang med– nagiging magaan na. 

Guilt feeling 

 

Table 2.5 shows that when they are unable to give back what they get, most of the 

participants are ashamed about it. But some of them are not going to ask for help from others 

so they won't feel bad about it and it won't affect them. Utang na loob can make someone feel 

guilty, worried, or even ashamed, especially if they cannot return the kindness or think they 

have not done enough to show their appreciation. This can make you feel like you owe a lot 

of money, which can be hard on your emotions and cause stress in your relationships. 

According to Matienzo (2017), when Filipinos neglect to return their utang na loob, they feel 

embarrassed. In the presence of hiya, lack of gratitude or ungratefulness is evident. Also, 
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expecting utang na loob can make someone displeased, particularly if they believe they are 

being taken advantage of unfairly or if the present was not voluntarily given. 

 

Part III. Factors of having utang na loob with other people. 

Table 3.1 

Coded Responses as to the reason the participant had an “utang na loob” with someone. 

RESPONSES CODE 

1. Gen X – Ay di… dahil nga nung ako’y nag abroad. 

Yung placement fee inutang ko. So yun yung naging 

utang na loob ko. Kase tumatak sa akin kung hindi ako 

nangutang doon sa tao, pero yun ay lolo ko *laughs* di 

hindi ako makakapag abroad so yun yung tumatak. Kung 

hindi dahil doon, hindi ako nakapag abroad, yun. 

Aid and support 

2. Gen X – Halimbawa, kaya ang dahilan… halimbawa 

yung… *inaudible* halimbawa tinulungan nila ako, yun. 

Utang na loob ko na yun sa kanila, diba? 

Assisted 

1. Gen Y – Minsan sa pangangailangan na hindi 

inaasahan, kung iyon yung tao na yun makapagbibigay 

ng kasagutan sa mga ano mo, mga pangangailangan nung 

time na yun. 

Provides 
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2. Gen Y – Syempre pag humihingi ako ng tulong para 

sa kanila, yun. Kaya nagkakaron ako ng dahilan ng utang 

na loob. 

Aid and support 

1. Gen Z – Ako may utang na loob? Sa ibang tao? Wala. 

pakialam ko sa kanila. 

Unbothered 

2. Gen Z – Ano, one time… ganun lang. Pi– ano, my 

reason ay… wala, basic na reason. Kapag ahmm… 

humingi ako ng tulong sa kanila dati tas sila naman 

humingi. Yun, parang, parang sakin obligasyon ko bang 

ibalik. Ganun, yun lang. 

Responsibility 

 

Table 3.1 shows that the reason they had an utang na loob with someone is 

because they provided what they needed that time. Another participant claims that she has 

no utang na loob with anybody. Getting help from another person, whether it be 

monetarily, emotionally, or professionally, may make one feel utang na loob. According 

to the Social Exchange theory established by George Homan, individuals are more likely 

to take part in an interaction if it offers a greater number of advantages to them and fewer 

disadvantages as a result of their involvement. People are expected to look out for one 

another and maintain communication in many different communities as a matter of 

course. 
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Table 3.2 

Coded Responses as to the participant having an “utang na loob” with someone and the 

participant’s relationship with the person they have an “utang na loob” with. 

RESPONSES CODE 

1. Gen X – Wala naman akong ano kasi patay na ang 

amama *laughs* yun lang yun. Amama ko naman ang 

inutangan ko. Kaya lang… dun sa… yung anak ng 

amama, dun, yun yung laging nanunumbat. Na kung hi… 

pag nalalasing ay sasabihin ay “oh.. Kung di dahil sa 

*inaudible* di naman yan makakapag abroad” ganun. 

Yun lang yun. 

Reproach 

2. Gen X – Okay naman. Para sakin okay naman.. Ang 

relasyon namin. Hindi naman kami nagkaka-anuhan. 

Well enough 

1. Gen Y – Okay naman. Dun sa nagkaroon ng utang na 

loob. Pero nakakatuwa naman, nung siya naman ang 

nangailangan, nai… nairesponse ko rin yung utang na 

loob na ibinigay niya. 

Repayment 

2. Gen Y – Syempre meron kasi.. Siya ang hihingan ko 

ng tulong once na ako’y may problema. 

Reaching out 
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1. Gen Z – Ako may utang na loob? Sa ibang tao? Wala. 

pakialam ko sa kanila. 

Unbothered 

2. Gen Z – Ano, okay naman yung  ano relationship ko 

sa tao na yun. pag.. Yun nga, diba, habang tumatagal 

natututunan natin intindihin na hindi laging obligasyon 

natin ibalik. O kaya minsan, ano, hindi ko rin… okay 

lang sa akin, hindi na ako naguguilty, ganun. Tsaka… ma 

ano naman sila eh.. Mabait naman sila. Parang nasa isip 

ko lang siguro yung ano.. Yung ganung bagay na parang 

obligasyon kong ibalik. Pero sila, hindi naman nila 

hinihingi. Siguro nasa isip ko lang kasi nga yun, sa 

pagiging pilipino. 

Unfaltering 

 

Table 3.2 shows that participants have a stable/good relationship with the person 

who helped them. Maintaining a good relationship to someone who helps you is notable. 

Supportive relationships may endure a lifetime, whether they're between friends, family, 

or lovers. This interaction develops feelings of appreciation and gratitude. Helping 

someone might make us feel obligated and loyal. Someone who has been kind and 

helpful may also help others open one of the core values that Filipinos hold important is 

known as utang na loob, literally "obligation to repay a favor or debt." This kind of 

values includes responsibility (Nagtalon-Ramos, 2019). However, relationships can be 
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complex and challenging. You may feel obligated to repay the person who helped you, or 

you may have conflicting relationship expectations. These kinds of problems may be 

resolved and an appropriate relationship established with the aid of communication and 

limits. 

 

Table 3.3 

Coded Responses as to How having “utang na loob” with someone affects the 

participant. 

RESPONSES CODE 

1. Gen X – Paano nakaka apekto… hindi naman ako 

apektado ng utang na loob. Hindi naman yoon big deal sa 

akin pag *inaudible* 

Indifferent 

2. Gen X – Ahmm… ano, *inaudible* parang 

nakakahiya. ahm,, ano… anong tanong,, *inaudible* 

ayy.. Alam ko na. Halimbawa hindi ko maibalik yung… 

yung utang na loob ko sa kanya, yun nahihiya ako. 

Feeling embarrass 

1. Gen Y – Ayun nga, yung nakaka apekto nga sa akin 

kasi nga, pag kaila… halimbawa, yung isang kaibigan 

nangailangan nga, yung time na yun hindi ko naibigay, 

parang nakaka konsensya o nakakalungkot naman at 

Guilt 
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hindi mo siya natulungan sa kanyang binigay na utang na 

loob. 

2. Gen Y– Ahmm… yung ano, yung hindi mo siya 

malilimutan hanggang sa… tumanda ka na aydi merong 

utang na loob ka sa kanya. 

Indelible 

1. Gen Z – May… nagkakaron ako ng urge na ano.. 

Na… ibigay sa kanila yung.. Yung… pabor pabalik, yun. 

Repay 

2. Gen Z – Parang nasagot ko na *laughs* ano… 

towards other ano… ahm… yun, sa una kapag ano, 

kulang ka pa sa understanding, nakaka guilty. Kasi.. 

ayun, nakaka guilty siya. Nakaka guilty dati. Ngayon 

hindi na. Okay nalang, bahala– bahala kayo. 

Guilt 

 

Table 3.3 indicates most participants feel ashamed when they cannot repay the 

kindness. Though some would like to constantly give back what they got to avoid shame 

or humiliation when close to that person. Utang na loob may strengthen connections and 

communities, but it's crucial to realize its limitations and establish a balance between 

appreciation and independence. Gundran et al. (2022), on the other hand, see utang na 

loob as a kind of help that needs to be paid back. They respect and care for each other 

because they were able to find a compromise with Utang na Loob and show that they 

were willing to accept and help each other through this process. Filipinos are known for 
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giving to others without asking for anything in return. This is one of the things that makes 

Filipino who they are. 

 

Table 3.4 

Coded Responses as to How “utang na loob” has an impact on the participant’s life. 

RESPONSES CODE 

1. Gen X – Hindi nga. Walang apekto, walang epekto 

sakin. Kasi hindi ko naman, hindi naman talaga– pano 

mo– alangan namang habang buhay mong utang na loob 

yun ay… halimbawa sa pagkakautang lang naman sa 

pera, halimbawa lang. Binayaran mo naman yun alangan 

namang habang buhay mong utang na loob ay binayaran 

mo naman. Oh, hindi, hindi ako affected. 

Repay 

2. Gen X – Oo, kasi nga, halimbawa nagkaroon ka ng 

ach.. Ano, achievements. Kailangan parang gusto mong 

ibalik mo yung naitulong niya sa iyo, yun. 

Guilt 

1. Gen Y – Ang masasabi ko kasi parang halimbawa nag 

lakad ka sa ano, nanghingi ka ng tulong yung… 

minamarites pag hindi mo naibigay, diba yung ganun? 

Nakaka apekto sakin kasi nakakahiya nga. 

Embarrassment feeling 
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2. Gen Y – Oo naman. Kasi once… habang buhay na 

utang na loob yun sa kanya. Pero yun. Thank you. 

Lifetime feeling 

1. Gen Z – Ahmm… sa ano, dun sa ano, pamilya, 

financially, yes. Pero pag sa ibang tao, wala. 

Extensive to family 

2. Gen Z – Oo naman. Kasi pag ano kasi ganun… yung 

dati… parang nagiging ano ako, nagiging… parang 

nakakadagdag siya sa pagigigng people pleaser. Kasi 

kapag ganun, halimbawa, nabalik mo yung favor, ano tas 

parang inano ka nila uyy, thank you ganun, ganun. 

Parang… nakakatuwa kasi yung ano diba nakakatuwa 

naman ang ma praise sa nagawa mo. kaya parang minsan 

kahit maliit na bagay tas yung parang.. Alam mo yun, 

hindi mo naman obligasyon yun tsaka hindi mo naman… 

hindi mo naman ano, simpleng bagay lang naman yung 

ano ibabalik mo. parang… kailangan mo pa rin kasi 

parang nag seseek ka na rin ng ano, ng praise. Parang 

ganun. Nadadagdag nga sa ano.. Pagiging people pleaser. 

Parang nagiging ganun ka. 

Amenable 

 

Table 3.4 shows that utang na loob really has an impact on the participants’ life. 

Utang na loob is an engrained principle in Filipino society that shapes how people 



 

MANUEL S. ENVERGA UNIVERSITY FOUNDATION 
Lucena City 

An Autonomous University 
 

DR. CESAR A. VILLARIBA RESEARCH AND  

KNOWLEDGE MANAGEMENT INSTITUTE 
 

QUALITY FORM 

Document Code:  DCAVRKMI-F-URFR 

Document Title:  Undergraduate Research Final Report 

Page No.:  Page 64 of 123 

Revision No.:  1 

Effectivity Date:  August 2022 

Prepared by:  DCAVRKMI 

Reviewed by:  QMR 

Approved by:  President 

 

interact with one another. The Filipino people place a high value on family. Until the 

child gets married, it is typical for them to live at home with their parents (Fernando, 

2021). According to David, Sharma, & Petalio (2017), some concepts regarding Filipino 

culture have influenced generations of Filipinos, including children, youth, older people, 

parents, family members, and those of mixed race. Both benefits and drawbacks might be 

realized. The positive impacts of utang na loob on social order and cooperation are 

undeniable. People are more likely to help one another if they believe their efforts will be 

appreciated. When individuals have been assisted in the past, they are more likely to 

repay the favor. According to George Homan’s social exchange theory, before 

determining whether or not to participate in a social activity, individuals first consider the 

possible advantages and costs associated with that activity. In addition to this, they 

evaluate the advantages and disadvantages of one interaction in relation to the 

disadvantages of other alternative interactions. Nonetheless, utang na loob is not without 

its disadvantages. It might make you feel obligated to do things that aren't easy, and that 

can make you feel bad about yourself. Some people may even take advantage of this by 

using the support of others to acquire control over them. 
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Part IV. Perception on Utang na Loob 

Table 4 

Respondent’s perception on utang na loob. 

Statements 
Weighted 

Mean 

Verbal 

Description 

1. I help to appear helpful to others. 3.44 Strongly Agree 

2. I should always repay someone who helped me. 3.16 Agree 

3. I should not forget someone who did me a favor. 3.53 Strongly Agree 

4. I should not pressure the one I help to help me too. 3.53 Strongly Agree 

5. I should appreciate what can someone repay me to a favor I 

gave. 
3.44 Strongly Agree 

6. I should be grateful that someone helped me when I needed 

them. 
3.30 Strongly Agree 

7. I think my utang na loob with someone will always be there. 3.19 Agree 

8. I think it is okay with me if my friend cannot return the 

favor 
3.43 Strongly Agree 

9. I do not believe on having utang na loob. 2.14 Disagree 

10. I do not feel obliged to return the favor when someone did 

a favor to me. 
2.58 Agree 

11. I do not like people who don’t do the same for me. 1.94 Disagree 

12. I do not think twice about asking someone to pay me back 

for a favor I have done for them. 
1.81 Disagree 

13. I can help someone who can pay me back. 2.21 Disagree 

14. I always remind my friend/someone that they owe me a 

favor. 
1.82 Disagree 

15. I help so I can get help when I need it. 1.92 Disagree 

16. I repay a favor to someone who did me a favor. 2.83 Agree 

17. I doubt helping when the situation is not beneficial to me. 1.85 Disagree 

18. I think people I have helped should pay me back. 1.93 Disagree 

19. it makes me mad when a friend I helped cannot pay me 

back. 

1.73 Strongly 

Disagree 

20. I will not return the favor if not asked. 1.99 Disagree 

21. I think the whole point of helping other people is that they 

can help you back at any time. 

2.13 
Disagree 

22. I think being rewarded motivates me to serve others. 1.99 Disagree 

23. I like it when my friend tells me when they can pay me 

back the money they borrowed. 

2.87 
Agree 

24. I have no experience of feeling indebted to anybody. 1.95 Disagree 
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25. I feel like I have utang na loob with someone. 2.68 Agree 

Weighted Mean Average 1.85 Disagree 

 

 Legend: 3.26 – 4.00 Strongly Agree 

   2.51 – 3.25 Agree 

   1.76 – 2.50 Disagree 

   1.0 – 1.75 Strongly Disagree 

Table 4 shows the respondent’s level of perception on utang na loob. The 

weighted average mean of 1.85 and a verbal description of disagree. The numbers 2 and 3 

with a weighted mean of 3.53 which suggests that the respondents do not forget the 

people who helped them and they are willingly helping to other people. The overall result 

is mostly disagreed, which means that most of them are not asking for return when they 

gave a favor to someone. However, according to (Gundran et al., 2022), utang na loob is 

seen as a kind of help for which reimbursement will be provided. They respect and value 

one another, as seen by the fact that they were able to work out an agreement with Utang 

na Loob and show a willingness to accept and care for one another through this process. 

One of what makes Filipinos unique is our willingness to help others without expecting 

anything in return. 
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Part V. Significant difference on Perception of utang na loob among Gen X, Y, Z 

Table 5 

Comparison of respondent’s perception on Utang na Loob. 

ANOVA     

Variables Compared F P-value Decision 

Impression at 0.05 

level of 

Significance 

Generation X, 

Generation Y/Millennial, 

and Generation Z 

83.07603 0 Accept H1 Significant 

 

Table 5 presents the analysis of variance (ANOVA) of the significant difference in 

the perception on utang na loob of generation x, y, and z. As evidenced by the calculated 

p-value of 0, which is less than the point of significance set at 0.05, the data showed that 

there is a significant difference on the perspective on utang na loob of the respondents 

who participated in the study. This just indicates that different generations have different 

perceptions of utang na loob. Agaton (2017) claims that utang na Loob is very significant 

to Filipino culture. Anyone who receives help, especially when they are in need, feels 

obligated to the provider. Filipinos use the phrase "walang utang na Loob" to express 

their ingratitude or unwillingness to repay a kindness. 

 

7. Conclusions 

This study sought to evaluate whether or not there is a significant difference 

between the perspectives held by members of generations x, y, and z about utang na loob. 
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The researcher chose the same people to take part in both the quantitative and the 

qualitative elements of the study by using a method of sampling known as "identical 

sampling," which enabled him to do so. For the quantitative analysis, there required to be 

120 respondents, and those would be split into 40 groups according to generation. And 

six individuals will be selected to take part in the qualitative portion of the study. These 

participants will be drawn from the pool of one hundred and twenty people who 

responded to the survey. Using open coding as a method of data collection, the researcher 

identified not only the experiences of the participants but also the aspects of utang na 

loob. It has also been demonstrated very clearly through the use of analysis of variance 

(ANOVA), which had a computed p-value of 0, which is higher than the level of 

significance that was set at 0.05, which accepts the theory that there is a statistically 

significant difference in the way that respondents of different generations perceive utang 

na loob according to their age. 

In addition to the replies that were coded, this demonstrates that the Social 

Exchange Theory also plays a significant role in this investigation. According to this 

theory, the reason why individuals participate in social exchanges is because they 

anticipate receiving rewards or advantages from such exchanges. The responses that were 

gathered from the participants in the interview support this theory. The expectation theory 

was also employed because some of the participants said that the person who did them a 

favor anticipates that they would repay the favor. This led to the usage of the expectation 

theory. Lastly, the results of generation x, generation y, and generation z are compared in 
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table 5, which reveals that there is a statistically significant variation in how each 

generation perceive utang na loob. The Kapwa Theory has been considered to be the most 

important aspect of the research since it served as the foundation for comprehending the 

actions and experiences of each successive generation. 

 

8. Recommendations 

The researcher established a few recommendations from the study's results and 

conclusions on how it may be improved in the future: 

1. This is mostly for the benefit of any future researchers with an interest in learning 

more about utang na loob. They need to employ a sampling procedure that increases 

generalizability and has a better chance of accurately reflecting the whole population, 

and it would be wise to explore expanding the study's sample size considerably.  

2. It is suggested that future studies in this area broaden their focus to include a more 

representative sample of the general population based on the results of this one. 

People of varying ages, income levels, and geographical places are all potential 

participants.  

3. A quantitative-qualitative methods approach is recommended for future studies in 

order to fully grasp the issue at hand. These methods of expanding the scope of the 

research allow researchers to learn more about the phenomena being studied. 
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10. Major Final Output 

ACTIVITY/MODULE-BASED PROGRAM 

An activity helps reflect on the perception of Utang na Loob across generations. The 

activity is a group dynamic outreach program that will focus on the generation X, Y, and Z. 

TITLE 

Passing on the Value of Utang na Loob: Exploring Generational Perspectives among 

X, Y, and Z 

NAME OF PROPONENT 

Joyce Mariz A. Lucing 

PARTICIPANTS 

Generation X, Y, Z 

TIME FRAME 

3 hours 

RATIONALE 

According to Menguin (2022) utang na loob is a traditional Filipino value that is 

deeply rooted in the culture of the Philippines. It can be translated to mean debt of 

https://www.potentialunearthed.co.uk/wpcontent/uploads/2017/11/Vrooms-Expectancy-of-Needs-theory.pdfWatkins,
https://www.potentialunearthed.co.uk/wpcontent/uploads/2017/11/Vrooms-Expectancy-of-Needs-theory.pdfWatkins,
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gratitude or reciprocity. This program is designed to investigate and promote the cultural 

value of utang na loob among Generation X, Y, and Z. Each generations have different 

experiences and perspectives, and they may view the value of utang na loob differently. 

By exploring and understanding theses generational perspectives, the program aims to 

promote intergenerational understanding and strengthen the cultural value of utang na 

loob. 

The program may also provide insights into how the value of utang na loob can 

be preserved and passed on to future generations, especially in the face of changing 

cultural and societal norms. It may also highlight the importance of cultural values in 

shaping individual and collective identities, and how they can be leveraged to build 

stronger communities and promote social cohesion. This program has the potential to 

foster greater appreciation and understanding of Filipino cultural values and traditions, 

and promote intergenerational harmony and unity. 

OBJETIVES 

The objectives of this program are to: 

➢ Define and understand the concept of utang na loob from the perspective of each 

generation. 

➢ Explore how the value of utang na loob is perceived and practiced. 

➢ Identify similarities and differences in the attitudes and behaviors towards utang na 

loob among different generations. 
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➢ Investigate the role of utang na loob in building and maintaining relationships among 

different generations. 

➢ Provide recommendations on how to preserve and pass on the value of utang na loob 

to future generations. 

 

MATERIALS NEEDED 

 Microphone 

 Chairs 

 

PROCEDURE 

1. The facilitator will encourage the participants to share their personal stories and 

reflections on the importance of utang na loob and how it has influenced the their 

lives. 

2. The participants will be asked by the facilitator to answer the process questions. 

3. The facilitator and other participants will listen to the participants who are sharing 

their thoughts and experiences. 

4. And lastly, the facilitator will sum up the important point in the activity. 

 

PROCESS QUESTIONS 

1. How does generation X, Y, and Z differ their perspective on utang na loob? 
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2. How has the concept of utang na loob changed over time, and what factors influenced 

these changes? 

3. What are some concrete actions that individuals can take to promote and preserve the 

value of utang na loob in their own lives and communities? 

 

WRAP UP 

The purpose of this group dynamics project is to learn more about the passing 

down of utang na loob's cultural significance from one generation to another. Participants 

of different ages will gather for an interactive session to discuss and share their 

perspectives on this cultural norm. The program's main objective is to increase Filipinos' 

awareness of the cultural significance of utang na loob by encouraging communication 

and understanding among different generations. By hearing from people of many ages, 

we may perhaps better understand the obstacles that each generation faces in passing on 

this vital principle. 
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Appendices 

A. Curriculum Vitae of the Researcher 

 

JOYCE MARIZ A. LUCING 

Sitio Heaven Brgy. Castillo, Pagbilao, Quezon 

09493373048 

joycemarizlucing@gmail.com 

 
PERSONAL INFORMATION 

NICKNAME:Mariz      RELIGION: Roman Catholic 

AGE: 22       GENDER: Female 

BIRTHDATE: December 22, 2000    CIVIL STATUS: Single 

HEIGHT: 5’0       BIRTHPLACE: Lucena City 

NATIONALITY: Filipino     WEIGHT: 50 

MOTHER: Marilyn Lucing     FATHER: Isagani Lucing 

 
EDUCATIONAL BACKGROUND 

Tertiary 

• Manuel S. Enverga University Foundation 

 University Site, Ibabang Dupay, Lucena City 

 Bachelor of Science in Psychology 

 August 2019 to present 



 

MANUEL S. ENVERGA UNIVERSITY FOUNDATION 
Lucena City 

An Autonomous University 
 

DR. CESAR A. VILLARIBA RESEARCH AND  

KNOWLEDGE MANAGEMENT INSTITUTE 
 

QUALITY FORM 

Document Code:  DCAVRKMI-F-URFR 

Document Title:  Undergraduate Research Final Report 

Page No.:  Page 82 of 123 

Revision No.:  1 

Effectivity Date:  August 2022 

Prepared by:  DCAVRKMI 

Reviewed by:  QMR 

Approved by:  President 

 

 

Secondary 

• Sacred Heart College 

 Lucena City 

 Humanities of Social Sciences (HUMSS) 

 2017-2019 

• Casa del Niño Jesus de Pagbilao 

 Pagbilao, Quezon 

 2013-2017 

• Sacred Heart College 

 Lucena City 

 2012-2013 

 

Primary 

• Sacred Heart College 

 Lucena City 

 2007-2012 

 
 

ACHIEVEMENTS 

• College Scholar (A.Y. 2022-2023) 

• Performing Arts - Senior High School (2017-2019) 
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B. Research Instruments 

The Filipino Psychology of Utang na Loob among Gen X, Y, Z 

The purpose of this survey form is to identify the perception of Utang na Loob among different 

generations. The respondent's answer to these questions will be interpreted as consent to use their 

responses in the research. The identity will be kept confidential all throughout the study. Please 

answer all the items with all honesty. Thank you very much for your participation. 

May God bless you always! 

INSTRUCTIONS: PUT A CHECK TO WHAT CORRESPONDS TO YOUR ANSWER. 

Section I. Demographic Profile 

Sex: 

 (  ) Male  (  ) Female 

Employment Status: 

 (  ) Employed  (  ) Unemployed 

Generation: 

 (  ) Gen X (42-57) (  ) Gen Y/ Millennials (26-41) (  ) Gen Z (18-25) 

Religion: 

 (  ) Roman Catholic  (  ) Christian  (  ) Iglesia Ni Cristo 

(  ) Born Again (  ) Seventh Adventist Others. (specify) ______________ 
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Section II. Perception of Utang na Loob 

STATEMENT 

(4) 

Strongly 

Agree 

(3) 

Agree 

(2) 

Disagree 

(1) 

Strongly 

Disagree 

1. I help to appear helpful to others. 

(Tumutulong ako upang maka-tulong sa iba.) 

    

2. I should always repay someone who helped me. 

(Kailangan ‘kong ibalik ang tulong na ibinigay sa’kin 

ng iba.) 

    

3. I should not forget someone who did me a 

favor. 

(Hindi ko dapat malimutan ang taong tumulong 

sa’kin.) 

    

4. I should not pressure the one I help to help me 

too. 

(Hindi ko dapat pilitin ang taong tumulong sa’kin na 

tulungan din ako.) 
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5. I should appreciate what can someone repay 

me to a favor I gave. 

(Kailangan ‘kong pahalagahan ang tulong na kayang 

ibigay ng aking tinulungan.) 

    

6. I should be grateful that someone helped me 

when I needed them. 

(Dapat akong magkaroon ng utang na loob sa taong 

tumulong sa’kin noong kailangan ko siya.) 

    

7. I think my utang na loob with someone will 

always be there. 

(Ang utang na loob ko sa isang tao ay hindi 

mawawala.) 

    

8. I think it is okay with me if my friend cannot 

return the favor. 

(Ayos lang sa’kin kung hindi maibabalik ng aking 

kaibigan ang pabor na ibinigay ko.) 

    

9. I do not believe on having utang na loob. 
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(Hindi ako naniniwala sa pagkakaroon ng utang na 

loob.) 

10. I do not feel obliged to return the favor when 

someone did a favor to me. 

(Hindi ko obligasyon ibalik ang pabor na ginawa ng 

ibang taon sa akin.) 

    

11. I do not like people who don’t do the same for 

me. 

(Ayoko sa taong hindi kayang gawin ang ginawa ‘kong 

tulong sa kanya.) 

    

12. I do not think twice about asking someone to 

pay me back for a favor I have done for them. 

(Hindi ako nag dadalawang-isip na sabihin sa taong 

tinulungan ko na ibalik ang pabor na ginawa ko sa 

kanya.) 

    

13. I can help someone who can pay me back. 

(Matutulungan ko ang taong maibabalik ang tulong na 

ginawa ko sa kanya.) 
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14. I always remind my friend/someone that they 

owe me a favor. 

(Lagi ‘kong pinapaalala sa isang tao na mayroon 

siyang pabor na kailangan ibalik sa akin.) 

    

15. I help so I can get help when I need it. 

(Tutulong ako upang makuha ko ang tulong mula sa 

iba kapag kailangan ko.) 

    

16. I repay a favor to someone who did me a favor. 

(Binabalik ko ang pabor sa tao na tumulong sa akin.) 

    

17. I doubt helping when the situation is not 

beneficial to me. 

(Nag dadalawang-isip akong tumulong kapag hindi 

ako makikinabang sa sitwasyon.) 

    

18. I think people I have helped should pay me 

back. 

(Ang mga taong tinulungan ko ay kailangan akong 

tulungan kapag kailangan ko.) 
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19. It makes me mad when a friend I helped cannot 

pay me back. 

(Nagagalit ako kapag hindi ako matulungan ng 

kaibigan ‘kong natulungan ko.) 

    

20. I will not return the favor if not asked. 

(Hindi ako tutulong hanggat hindi sinasabi na 

tumulong ako.) 

    

21. I think the whole point of helping other people 

is that they can help you back at any time. 

(Kaya tumutulong ka sa iba ay upang matulungan ka 

rin kapag kinailangan mo ng tulong.) 

    

22. I think being rewarded motivates me to serve 

others. 

(Ginaganahan akong tumulong sa iba kapag may 

mapapakinabangan ako.)  

    

23. I like it when my friend tells me when they can 

pay back the money they borrowed. 
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(Natutuwa ako kapag sinasabi sa’kin ng aking 

kaibigan na mababayaran na nila ang perang hiniram 

nila sa akin.) 

24. I have no experience of feeling indebted to 

anybody. 

(Wala akong nararamdaman na utang na loob sa kahit 

na sino.) 

    

25. I feel like I have utang na loob with someone. 

(Pakiramdam ko ay mayroon akong utang na loob sa 

iba.) 

    

 

The Filipino Psychology of Utang na Loob among Gen X, Y, Z 

The purpose of this interview is to identify the practices and factors of Utang na Loob among 

different generations. The respondent's answer to these questions will be interpreted as consent 

to use their responses in the research. The identity will be kept confidential all throughout the 

study. Please answer all the items with all honesty. Thank you very much for your participation. 

May God bless you always! 

Statements 

1. What is your understanding regarding “Utang na Loob?” 
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(Ano ang pagkaka-intindi mo sa “utang na loob?”) 

2. To what extent did you experienced “Utang na Loob?” 

(Gaano kalawak ang karanasan mo sa “utang na loob?”) 

3. What is your experience of “Utang na Loob” in terms of your relationship with your 

relatives/family? 

(Ano ang karanasan mo sa “utang na loob” sa iyong kamag-anak/ pamilya?) 

4. How does having “Utang na Loob” with someone affects you socially? 

(Paano nakaka-apekto sa iyong paligid ang pagkakaron ng “utang na loob” sa ibang 

tao?) 

5. How does having “Utang na Loob” with someone affects you emotionally? 

(Paano nakaka-apekto sa iyong pagkatao ang pagkakaroon ng “utang na loob” sa ibang 

tao?) 

6. What is the reason you had an “Utang na Loob” with someone? 

(Ano ang dahilan at nagkaroon ka ng “utang na loob” sa isang tao?) 

7. Do you have an “Utang na Loob” with someone? How was your relationship with that 

person you have an “Utang na Loob” with? 

(Mayroon ka ba’ng “utang na loob” sa isang tao? Paano/Kamusta ang relasyon 

mo/Ninyo ng taong ito?) 
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8. How does the feeling of “Utang na Loob” towards other people affect you? 

(Paano nakaka-apekto sa’yo ang pagkakaroon ng “utang na loob” sa ibang tao?) 

9. Can you say that “Utang na Loob” has an impact on your life? Why, or why not? 

(Masasabi mo ba na mayroong epekto sa’yo ang pagkakaroon ng “utang na loob?” 

Bakit?) 

 

C. Informed Consent 

INFORMED CONSENT FORM 

 

TITLE 

The Filipino Psychology of Utang na Loob among Generation X, Y, and Z 

 

STUDY PROPONENT/PRINCIPAL INVESTIGATOR 

Joyce Mariz A. Lucing 

joycemarizlucing@gmail.com 

09493373048 

 

CONFLICT OF INTEREST 

Declaration 

There are no conflicts of interest to declare in relation to this study. 
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INTRODUCTION 

You are being invited to participate in this study, The Filipino Psychology of Utang na 

Loob among Generation X, Y, and Z because you belong to one of these age groups; 

Generation X, Y, and Z, and resides In Quezon Province. This consent form provides you 

with information to help you make an informed choice. Please read this document 

carefully. If you have any questions, they should be answered to your satisfaction before 

you decide whether to participate in this research study. 

 

STUDY BACKGROUND AND RATIONALE 

Utang na loob has always been a Filipino value cherished since the old times. It is a way 

of showing appreciation to people who did you a favor. Utang na loobis one of the key 

factors as to why the Philippines has a large family-based culture. Filipinos tend to put their 

relatives first and they are mostly always indebted and/or tend to do favors for their family 

members. 

 

BENEFITS 

Respondents in this research may get a better knowledge of utang na loob and be able to 

improve their way of living and view on life. 
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ALTERNATIVES TO THIS STUDY 

If a respondent withdraws from the study, the researcher will find a person willing to 

engage willingly. 

 

ONE’S PARTICIPATION 

Respondents will fill out the questionnaire using Google Forms, while others will be 

interviewed. The survey and interview will be semi-structured, including questions 

depending on the research objectives. The survey and interview won’t exceed an hour. The 

interview questions will just serve as guidelines, and the researcher may ask follow-up 

questions based on your responses. 

 

RISKS 

This research has no risk that may be introduced into the situation or that may affect the 

study participants. 

 

PRIVACY AND CONFIDENTIALITY 

All data gathered from the research will be coded in order to protect each respondent’s 

privacy. No names or other specific information will be utilized while discussing or 

reporting data. Researcher files and data will be handled in strict confidence. 
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OPEN DATA 

I understand that the information I’ll provide in this study will be used for research 

purposes. It will not be used in any manner which would allow identification of my 

individual responses. Anonymized research data will be archived at Research Management 

System in order to make them available to other researchers in line with current data 

sharing practices. 

 

CONTACT INFO 

If you have further questions or concerns about your participation in this study, or if you 

suffer any injury related to the study, please contact: 

 

Joyce Mariz A. Lucing     09493373048 / 795 246 

Researcher Name        Telephone 

 

If you have questions about your rights as a participant or about ethical issues related to 

this study, you can talk to someone who is not involved in the study at all. That person is: 

 

Dr. Maria Corazon Valdeavilla, Head Ethics Comm    373 1856 

Name           Telephone 

 

SIGNATURES 



 

MANUEL S. ENVERGA UNIVERSITY FOUNDATION 
Lucena City 

An Autonomous University 
 

DR. CESAR A. VILLARIBA RESEARCH AND  

KNOWLEDGE MANAGEMENT INSTITUTE 
 

QUALITY FORM 

Document Code:  DCAVRKMI-F-URFR 

Document Title:  Undergraduate Research Final Report 

Page No.:  Page 95 of 123 

Revision No.:  1 

Effectivity Date:  August 2022 

Prepared by:  DCAVRKMI 

Reviewed by:  QMR 

Approved by:  President 

 

● I understand that my taking part is voluntary; I can withdraw from the study at any time 

and I do not have to give any reasons for why I no longer want to take part. 

● All of my questions and concerns have been answered 

● I understand the information indicated this informed consent form 

● I understand that my participation in this study includes being <<interviewed, recorded 

(audio or video), <other activities expected>>>. 

● [Optional (usually clinical trial)] I allow access to my records and specimens, as 

explained in this consent form 

● By signing this form, none of my legal rights have been given up 

● [Optional: Clinical Trial: I understand that my doctor or healthcare provider may be 

informed of my participation in this study.] 
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D. Ethics Review
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E. Documentation 

Spreadsheet Google Forms Responses 

https://docs.google.com/spreadsheets/d/1FARNZTOU06wGmmaRwB7UHy3F8-

ArUf8a/edit?usp=share_link&ouid=102294827456655770605&rtpof=true&sd=true 

Descriptive Statistics 

 

 N Minimum Maximum Mean Std. Deviation 

 [1. I help to appear helpful 

to others. (Tumutulong ako 

upang maka-tulong sa iba.)] 

120 1 4 3.44 .577 

 [2. I should always repay 

someone who helped me. 

(Kailangan ‘kong ibalik ang 

tulong na ibinigay sa’kin ng 

iba.)] 

120 1 4 3.16 .778 

 [3. I should not forget 

someone who did me a 

favor. (Hindi ko dapat 

malimutan ang taong 

tumulong sa’kin.)] 

120 2 4 3.53 .534 

 [4. I should not pressure the 

one I help to help me too. 

(Hindi ko dapat pilitin ang 

taong tumulong sa’kin na 

tulungan din ako.)] 

120 2 4 3.53 .579 

 [5. I should appreciate what 

can someone repay me to a 

favor I gave. (Kailangan 

‘kong pahalagahan ang 

tulong na kayang ibigay ng 

aking tinulungan.)] 

120 1 4 3.44 .591 

https://docs.google.com/spreadsheets/d/1FARNZTOU06wGmmaRwB7UHy3F8-ArUf8a/edit?usp=share_link&ouid=102294827456655770605&rtpof=true&sd=true
https://docs.google.com/spreadsheets/d/1FARNZTOU06wGmmaRwB7UHy3F8-ArUf8a/edit?usp=share_link&ouid=102294827456655770605&rtpof=true&sd=true
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 [6. I should be grateful that 

someone helped me when I 

needed them. (Dapat akong 

magkaroon ng utang na 

loob sa taong tumulong 

sa’kin noong kailangan ko 

siya.)] 

120 1 4 3.30 .705 

 [7. I think my utang na 

loob with someone will 

always be there. (Ang utang 

na loob ko sa isang tao ay 

hindi mawa6.)] 

120 1 4 3.19 .725 

 [8. I think it is okay with 

me if my friend cannot 

return the favor. (Ayos lang 

sa’kin kung hindi 

maibabalik ng aking 

kaibigan ang pabor na 

ibinigay ko.)] 

120 2 4 3.43 .576 

 [9. I do not believe on 

having utang na loob. 

(Hindi ako nanini6 sa 

pagkakaroon ng utang na 

loob.)] 

120 1 4 2.14 .892 

 [10. I do not feel obliged to 

return the favor when 

someone did a favor to me. 

(Hindi ko obligasyon ibalik 

ang pabor na ginawa ng 

ibang taon sa akin.)] 

120 1 4 2.58 .856 

 [11. I do not like people 

who don’t do the same for 

me. (Ayoko sa taong hindi 

kayang gawin ang ginawa 

‘kong tulong sa kanya.)] 

120 1 4 1.94 .901 
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 [12. I do not think twice 

about asking someone to 

pay me back for a favor I 

have done for them. (Hindi 

ako nag dadalawang-isip na 

sabihin sa taong tinulungan 

ko na ibalik ang pabor na 

ginawa ko sa kanya.)] 

120 1 4 1.81 .873 

 [13. I can help someone 

who can pay me back. 

(Matutulungan ko ang taong 

maibabalik ang tulong na 

ginawa ko sa kanya.)] 

120 1 4 2.21 .925 

 [14. I always remind my 

friend/someone that they 

owe me a favor. (Lagi 

‘kong pinapaalala sa isang 

tao na mayroon siyang 

pabor na kailangan ibalik sa 

akin.)] 

120 1 4 1.82 .840 

 [15. I help so I can get help 

when I need it. (Tutulong 

ako upang makuha ko ang 

tulong mula sa iba kapag 

kailangan ko.)] 

120 1 4 1.92 .836 

 [16. I repay a favor to 

someone who did me a 

favor. (Binabalik ko ang 

pabor sa tao na tumulong sa 

akin.)] 

120 1 4 2.83 .781 
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 [17. I doubt helping when 

the situation is not 

beneficial to me. (Nag 

dadalawang-isip akong 

tumulong kapag hindi ako 

makikinabang sa 

sitwasyon.)] 

120 1 4 1.85 .806 

 [18. I think people I have 

helped should pay me back. 

(Ang mga taong tinulungan 

ko ay kailangan akong 

tulungan kapag kailangan 

ko.)] 

120 1 4 1.93 .867 

 [19. It makes me mad when 

a friend I helped cannot pay 

me back. (Nagagalit ako 

kapag hindi ako matulungan 

ng kaibigan ‘kong 

natulungan ko.)] 

120 1 4 1.73 .753 

 [20. I will not return the 

favor if not asked. (Hindi 

ako tutulong hangga't hindi 

sinasabi na tumulong ako.)] 

120 1 4 1.99 .893 

 [21. I think the whole point 

of helping other people is 

that they can help you back 

at any time. (Kaya 

tumutulong ka sa iba ay 

upang matulungan ka rin 

kapag kinailangan mo ng 

tulong.)] 

120 1 4 2.13 .970 
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 [22. I think being rewarded 

motivates me to serve 

others. (Ginaganahan akong 

tumulong sa iba kapag may 

mapapakinabangan ako.)] 

120 1 4 1.99 .884 

 [23. I like it when my 

friend tells me when they 

can pay back the money 

they borrowed. (Natutuwa 

ako kapag sinasabi sa’kin 

ng aking kaibigan na 

mababayaran na nila ang 

perang hiniram nila sa 

akin.)] 

120 1 4 2.87 .943 

 [24. I have no experience 

of feeling indebted to 

anybody. (6 akong 

nararamdaman na utang na 

loob sa kahit na sino.)] 

120 1 4 1.95 .829 

 [25. I feel like I have utang 

na loob with someone. 

(Pakiramdam ko ay 

mayroon akong utang na 

loob sa iba.)] 

120 1 4 2.68 .850 

Valid N (listwise) 120     

 

MULTIPLE COMPARISON 

LSD 

Dependent Variable   

Mean 

Difference 

(I-J) 

Std. 

Error Sig. 

1. I help to appear 

helpful to others. 

Gen Z Gen Y/Millennial -.175 .129 .177 

Gen X -.025 .129 .847 

Gen Y/Millennial Gen Z .175 .129 .177 

Gen X .150 .129 .247 
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Gen X Gen Z .025 .129 .847 

Gen Y/Millennial -.150 .129 .247 

2. I should always 

repay someone who 

helped me. 

Gen Z Gen Y/Millennial -.225 .174 .199 

Gen X -.100 .174 .567 

Gen Y/Millennial Gen Z .225 .174 .199 

Gen X .125 .174 .474 

Gen X Gen Z .100 .174 .567 

Gen Y/Millennial -.125 .174 .474 

3. I should not forget 

someone who did me a 

favor. 

Gen Z Gen Y/Millennial -.150 .120 .212 

Gen X -.075 .120 .532 

Gen Y/Millennial Gen Z .150 .120 .212 

Gen X .075 .120 .532 

Gen X Gen Z .075 .120 .532 

Gen Y/Millennial -.075 .120 .532 

4. I should not pressure 

the one I help to help 

me too. 

Gen Z Gen Y/Millennial .225 .128 .082 

Gen X .225 .128 .082 

Gen Y/Millennial Gen Z -.225 .128 .082 

Gen X .000 .128 1.000 

Gen X Gen Z -.225 .128 .082 

Gen Y/Millennial .000 .128 1.000 

5. I should appreciate 

what can someone 

repay me to a favor I 

gave. 

Gen Z Gen Y/Millennial .025 .133 .851 

Gen X -.075 .133 .574 

Gen Y/Millennial Gen Z -.025 .133 .851 

Gen X -.100 .133 .454 

Gen X Gen Z .075 .133 .574 

Gen Y/Millennial .100 .133 .454 

6. I should be grateful 

that someone helped 

me when I needed 

them. 

Gen Z Gen Y/Millennial -.125 .158 .431 

Gen X -.175 .158 .271 

Gen Y/Millennial Gen Z .125 .158 .431 

Gen X -.050 .158 .752 

Gen X Gen Z .175 .158 .271 

Gen Y/Millennial .050 .158 .752 

Gen Z Gen Y/Millennial -.375* .158 .019 

Gen X -.425* .158 .008 
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7. I think my utang na 

loob with someone will 

always be there.  

Gen Y/Millennial Gen Z .375* .158 .019 

Gen X -.050 .158 .752 

Gen X Gen Z .425* .158 .008 

Gen Y/Millennial .050 .158 .752 

8. I think it is okay with 

me if my friend cannot 

return the favor. 

Gen Z Gen Y/Millennial .175 .129 .177 

Gen X .100 .129 .439 

Gen Y/Millennial Gen Z -.175 .129 .177 

Gen X -.075 .129 .562 

Gen X Gen Z -.100 .129 .439 

Gen Y/Millennial .075 .129 .562 

9. I do not believe on 

having utang na loob. 

Gen Z Gen Y/Millennial -.050 .200 .803 

Gen X .150 .200 .455 

Gen Y/Millennial Gen Z .050 .200 .803 

Gen X .200 .200 .320 

Gen X Gen Z -.150 .200 .455 

Gen Y/Millennial -.200 .200 .320 

10. I do not feel obliged 

to return the favor 

when someone did a 

favor to me. 

Gen Z Gen Y/Millennial -.150 .189 .429 

Gen X .275 .189 .148 

Gen Y/Millennial Gen Z .150 .189 .429 

Gen X .425* .189 .026 

Gen X Gen Z -.275 .189 .148 

Gen Y/Millennial -.425* .189 .026 

11. I do not like people 

who don’t do the same 

for me. 

Gen Z Gen Y/Millennial -.250 .200 .214 

Gen X .125 .200 .533 

Gen Y/Millennial Gen Z .250 .200 .214 

Gen X .375 .200 .063 

Gen X Gen Z -.125 .200 .533 

Gen Y/Millennial -.375 .200 .063 

12. I do not think twice 

about asking someone 

to pay me back for a 

favor I have done for 

them. 

Gen Z Gen Y/Millennial -.025 .195 .898 

Gen X .225 .195 .251 

Gen Y/Millennial Gen Z .025 .195 .898 

Gen X .250 .195 .203 

Gen X Gen Z -.225 .195 .251 

Gen Y/Millennial -.250 .195 .203 
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13. I can help someone 

who can pay me back. 

Gen Z Gen Y/Millennial -.100 .207 .630 

Gen X .150 .207 .471 

Gen Y/Millennial Gen Z .100 .207 .630 

Gen X .250 .207 .230 

Gen X Gen Z -.150 .207 .471 

Gen Y/Millennial -.250 .207 .230 

14. I always remind my 

friend/someone that 

they owe me a favor. 

Gen Z Gen Y/Millennial -.050 .189 .792 

Gen X -.075 .189 .693 

Gen Y/Millennial Gen Z .050 .189 .792 

Gen X -.025 .189 .895 

Gen X Gen Z .075 .189 .693 

Gen Y/Millennial .025 .189 .895 

15. I help so I can get 

help when I need it. 

Gen Z Gen Y/Millennial .075 .188 .691 

Gen X .025 .188 .895 

Gen Y/Millennial Gen Z -.075 .188 .691 

Gen X -.050 .188 .791 

Gen X Gen Z -.025 .188 .895 

Gen Y/Millennial .050 .188 .791 

16. I repay a favor to 

someone who did me a 

favor. 

Gen Z Gen Y/Millennial .100 .176 .571 

Gen X .100 .176 .571 

Gen Y/Millennial Gen Z -.100 .176 .571 

Gen X .000 .176 1.000 

Gen X Gen Z -.100 .176 .571 

Gen Y/Millennial .000 .176 1.000 

17. I doubt helping 

when the situation is 

not beneficial to me. 

Gen Z Gen Y/Millennial .125 .180 .489 

Gen X .250 .180 .168 

Gen Y/Millennial Gen Z -.125 .180 .489 

Gen X .125 .180 .489 

Gen X Gen Z -.250 .180 .168 

Gen Y/Millennial -.125 .180 .489 

18. I think people I 

have helped should 

pay me back. 

Gen Z Gen Y/Millennial -.125 .195 .523 

Gen X -.050 .195 .798 

Gen Y/Millennial Gen Z .125 .195 .523 

Gen X .075 .195 .701 
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Gen X Gen Z .050 .195 .798 

Gen Y/Millennial -.075 .195 .701 

19. It makes me mad 

when a friend I helped 

cannot pay me back. 

Gen Z Gen Y/Millennial -.225 .168 .184 

Gen X -.025 .168 .882 

Gen Y/Millennial Gen Z .225 .168 .184 

Gen X .200 .168 .237 

Gen X Gen Z .025 .168 .882 

Gen Y/Millennial -.200 .168 .237 

20. I will not return the 

favor if not asked. 

Gen Z Gen Y/Millennial .050 .198 .801 

Gen X .350 .198 .080 

Gen Y/Millennial Gen Z -.050 .198 .801 

Gen X .300 .198 .133 

Gen X Gen Z -.350 .198 .080 

Gen Y/Millennial -.300 .198 .133 

21. I think the whole 

point of helping other 

people is that they can 

help you back at any 

time. 

Gen Z Gen Y/Millennial -.025 .218 .909 

Gen X -.150 .218 .493 

Gen Y/Millennial Gen Z .025 .218 .909 

Gen X -.125 .218 .568 

Gen X Gen Z .150 .218 .493 

Gen Y/Millennial .125 .218 .568 

22. I think being 

rewarded motivates me 

to serve others. 

Gen Z Gen Y/Millennial .125 .198 .528 

Gen X .275 .198 .167 

Gen Y/Millennial Gen Z -.125 .198 .528 

Gen X .150 .198 .450 

Gen X Gen Z -.275 .198 .167 

Gen Y/Millennial -.150 .198 .450 

23. I like it when my 

friend tells me when 

they can pay back the 

money they borrowed. 

Gen Z Gen Y/Millennial .450* .208 .032 

Gen X .400 .208 .057 

Gen Y/Millennial Gen Z -.450* .208 .032 

Gen X -.050 .208 .810 

Gen X Gen Z -.400 .208 .057 

Gen Y/Millennial .050 .208 .810 

Gen Z Gen Y/Millennial -.175 . 186 .349 

Gen X -.050 . 186 .789 
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24. I have no 

experience of feeling 

indebted to anybody. 

Gen Y/Millennial Gen Z .175 . 186 .349 

Gen X .125 . 186 .503 

Gen X Gen Z .050 . 186 .789 

Gen Y/Millennial -.125 . 186 .503 

25. I feel like I have 

utang na loob with 

someone. 

Gen Z Gen Y/Millennial .450* .185 .016 

Gen X .500* .185 .008 

Gen Y/Millennial Gen Z -.450* .185 .016 

Gen X .050 .185 .787 

Gen X Gen Z -.500* .18 .008 

Gen Y/Millennial -.050 .185 .787 
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Voice Recording 

https://drive.google.com/drive/folders/1lP0zH5X94Urg3t5cX1TLyh0v886RhGRj?usp=share_lin

k 

Transcription of the Interview 

Gen X 1 

Interviewer: Ilang taon ka na? 

Participant: 53 

Interviewer: So, ano ang pagkakaintindi mo sa utang na loob? 

Participant: Ay di yung.. Halimbawa, oh halimbawa nalang kasi nag abroad ako. Tas yung 

ginamit kong pera hiniram ko sa kamaganak ko, ‘di dun ako nagkaron ng utang na loob sa 

kamaganak ko. Kasi kung ‘di dahil sa kanya ‘di ako makakapag abroad. Yun ang pagkaintindi ko 

sa utang na loob. Kahit bayad ka na sa utang mo, halimbawa nangutang ka ng pera, kahit bayad 

ka na dun andun pa rin yung utang na loob. 

Interviewer: Ano, gaano kalawak ang karanasan mo sa utang na loob? 

Participant: Ay, hindi naman ganun kalawak. 

Interviewer: Kasunod ay *inaudible* ano ang karanasan mo sa utang na loob sa iyong 

kamaganak o pamilya? 

Participant: Ay ano, through my experience hindi natatapos ang utang na loob.. sa iyong 

kamaganak patuloy na pat- patuloy at patuloy na i… tawag dun… isusumbat sayo. Meron akong 

ganung experience, ayun lang. 

Interviewer: Kasunod… 

https://drive.google.com/drive/folders/1lP0zH5X94Urg3t5cX1TLyh0v886RhGRj?usp=share_link
https://drive.google.com/drive/folders/1lP0zH5X94Urg3t5cX1TLyh0v886RhGRj?usp=share_link
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Naiisumbat. 

Interviewer: Paano nakaka apekto sa iyong paligid ang pagkakaroon ng utang na loob sa ibang 

tao? 

Participant: *San yun…* Paano nakaka apekto ang… hindi naman ganung gaano nakaka 

apekto. Wala, hindi naman nakaka apekto sa akin. 

Interviewer: Kasunod ay paano nakaka apekto sa iyong pagkatao ang pagkakaroon ng utang na 

loob sa ibang tao? 

Participant: Paano nakaka ap– hindi nga— hindi ako naaapektuhan. 

Interviewer: Hindi ka masyadong naaapektuhan? 

Hindi. 

Interviewer: Kasunod ay ano ang dahilan at nagkaroon ka ng utang na loob sa isang tao? 

Participant: Ay di… dahil nga nung ako’y nag abroad. Yung placement fee inutang ko. So yun 

yung naging utang na loob ko. Kase tumatak sa akin kung hindi ako nangutang doon sa tao, pero 

yun ay lolo ko *laughs* di hindi ako makakapag abroad so yun yung tumatak. Kung hindi dahil 

doon, hindi ako nakapag abroad, yun. 

Interviewer: Mayroon ka bang utang na loob sa isang tao? Paano o kamusta ang relasyon ninyo 

ng taong ito? 

Participant: Wala naman akong ano kasi patay na ang amama *laughs* yun lang yun. Amama 

ko naman ang inutangan ko. Kaya lang… dun sa… yung anak ng amama, dun, yun yung laging 

nanunumbat. Na kung hi… pag nalalasing ay sasabihin ay “oh.. Kung di dahil sa *inaudible* di 

naman yan makakapag abroad” ganun. Yun lang yun. 
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Interviewer: Paano nakaka apekto sayo ang pagkakaroon ng utang na loob sa iba? 

Participant: Paano nakaka apekto… hindi naman ako apektado ng utang na loob. Hindi naman 

yoon big deal sa akin pag *inaudible* 

Interviewer: Last na, masasabi mo ba na mayroong epekto sayo ang pagkakaroon ng utang na 

loob? Bakit? 

Participant: Hindi nga. Walang apekto, walang epekto sakin. Kasi hindi ko naman, hindi naman 

talaga– pano mo– alangan namang habang buhay mong utang na loob yun ay… halimbawa sa 

pagkakautang lang naman sa pera, halimbawa lang. Binayaran mo naman yun alangan namang 

habang buhay mong utang na loob ay binayaran mo naman. Oh, hindi, hindi ako affected. 

Interviewer: Okay na, thank youu. 

Participant: Welcome. 

 

Gen X 2 

Interviewer: Ilang taon ka na? 

Participant: I’m 42 

Interviewer: So, ano ang pagkakaintindi mo sa utang na loob? 

Participant: Ang pagkakaintindi ko sa utang na loob kung ikaw ay nagkaroon ng... ginawang 

mabuti sa iyong kapwa, yun na. Utang na loob na yun. 

Interviewer: Kasunod ay gaano kalawak ang karanasan mo sa utang na loob? 

Participant: Ahmm, sakto lang naman. Basta siguro yung.. Yung naka gawa ng…maganda sa 

iyong kapwa, yung malapit sa akin. 
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Interviewer: Kasunod ay.. Ano ang karanasan mo sa utang na loob sa iyong kamag anak o 

pamilya? 

Participant: Ahmmm… ah.. Si.. ano… malaki ang utang na loob ko sa kanila kasi sila ang 

tumutulong sa akin pag halimbawa’t wala ako, yung.. Nangailangan ka, yun.  

Interviewer: Kasunod ay paano nakaka apekto sa iyong paligid ang pagkakaroon ng utang na 

loob sa ibang tao? 

Participant: *Paano nakaka apekto…* Halim… ano, ahmm… minsan kasi ayokong humingi ng 

tulong sa kanila kasi nga minsan nahihiya, nahihiya ako o… or hindi ko kayang humingi kasi 

nga… hindi, baka mabigo lang ako. 

Interviewer: Kasunod ay… paano nakaka apekto sa iyong pagkatao ang pagkakaroon ng utang 

na loob sa ibang tao? 

Participant: Nakaka apekto nga sa akin. Kasi nga ayaw ko humingi ng tulong kasi nahihiya ako 

sa kanila. Baka mapahiya lang ako. 

Interviewer: Kasunod ay… ano ang dahilan at nagkaroon ka ng utang na loob sa isang tao? 

Participant: Halimbawa, kaya ang dahilan… halimbawa yung… *inaudible* halimbawa 

tinulungan nila ako, yun. Utang na loob ko na yun sa kanila, diba? 

Interviewer: Hmm.. kasunod ay mayroon ka bang utang na loob sa isang tao? Paano o kamusta 

ang relasyon ninyo ng taong ito. 

Participant: Okay naman. Para sakin okay naman.. Ang relasyon namin. Hindi naman kami 

nagkaka-anuhan. 
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Interviewer: Kasunod ay… paano nakaka apekto sayo ang pagkakaroon ng utang na loob sa 

isang tao? 

Participant: Ahmm… ano, *inaudible* parang nakakahiya. ahm,, ano… anong tanong,, 

*inaudible* ayy.. Alam ko na. Halimbawa hindi ko maibalik yung… yung utang na loob ko sa 

kanya, yun nahihiya ako. 

Interviewer: Oh, last na. 

Last na ito? 

Interviewer: Hmm hmm, masasabi mo ba na mayroong epekto sayo ang pagkakaroon ng utang 

na loob sa iba? Bakit? 

Participant: Oo, kasi nga, halimbawa nagkaroon ka ng ach.. Ano, achievements. Kailangan 

parang gusto mong ibalik mo yung naitulong niya sa iyo, yun. 

Interviewer: Edi nakaka-apekto nga sa iyo yung utang na loob? 

Pero, wala naman sakin yun, diba? 

Interviewer: Hmm mm,, okay na, 

Participant: Tapos na? 

Interviewer: Thanksss.  

 

Gen Y 1 

Interviewer: Ilang taon ka na po? 

Participant: I’m 40 years old. 

Interviewer: So, ano ang pagkakainrindi mo sa utang na loob? 
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Participant: Ang utang na loob, yan ay kusang ibinibigay sa taong nangangailangan. 

Interviewer: So, gaano kalawak ang karanasan mo sa utang na loob? 

Participant: Ay nako napaka lawak. *laughs* napaka lawak ng ano na yan, ng pagkaron ng 

utang na loob kasi, ayun nga, katulad ng ano, binibigay mo yun ng kusa. Pag ika’y nangailanga’t 

ano, di naibigay sayo, magkakaron ka pa ng sama ng loob. 

Interviewer: Kasunod ay ano ang karanasan mo sa utang na loob sa iyong mga kamag-anak o 

pamilya? 

Participant: Karanasan ko, nung ako na ang nangailangan, hindi na nila maibalik. 

Interviewer: Kasunod po ay paano nakaka apekto sa iyong paligid ang pagkakaroon ng utang na 

loob sa ibang tao? 

Participant: Nakaka apekto ang ano pagkakaroon ng utang na loob sa ibang tao, na kapag… sila 

yung tumulong sayo, at ano sila naman nangailangan, hindi mo naibigay, parang nakakahiyang 

magpakita sa kanila, nakakahiyang harapin sila. 

Interviewer: Kasunod po ay paano nakaka apekto sa iyong pagkatao ang pagkakaroon ng utang 

na loob sa iba? 

Participant: Nahihiya ako magpakita sa kanila pag hindi ko nga naiibigay yung ano nila, diba? 

Parang nakukonsensya ka pa, ganun. 

Interviewer: Kasunod po ay ano ang dahilan at nagkaroon ka ng utang na loob sa isang tao? 

Participant: Minsan sa pangangailangan na hindi inaasahan, kung iyon yung tao na yun 

makapagbibigay ng kasagutan sa mga ano mo, mga pangangailangan nung time na yun. 
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Interviewer: Kasunod po ay mayroon ka bang utang na loob sa isang tao? Paano o kamusta ang 

relasyon ninyo ng taong ito? 

Participant: Okay naman. Dun sa nagkaroon ng utang na loob. Pero nakakatuwa naman, nung 

siya naman ang nangailangan, nai… nairesponse ko rin yung utang na loob na ibinigay niya. 

Interviewer: Kasunod ay paano nakaka apekto sayo ang pagkakaroon ng utang na loob sa ibang 

tao? 

Participant: Ayun nga, yung nakaka apekto nga sa akin kasi nga, pag kaila… halimbawa, yung 

isang kaibigan nangailangan nga, yung time na yun hindi ko naibigay, parang nakaka konsensya 

o nakakalungkot naman at hindi mo siya natulungan sa kanyang binigay na utang na loob. 

Interviewer: Last na po ito, masasabi mo ba na mayroong epekto sayo ang pagkakaroon ng 

utang na loob? Bakit?  

Participant: Ang masasabi ko kasi parang halimbawa nag lakad ka sa ano, nanghingi ka ng 

tulong yung… minamarites pag hindi mo naibigay, diba yung ganun? Nakaka apekto sakin kasi 

nakakahiya nga. 

Interviewer: Okay na po, thank you po. 

 

Gen Y 2 

Interviewer: Ilang taon ka na? 

Participant: 41 

Interviewer: Ano ang pagkakaintindi mo sa utang na loob? 

Participant: Ang utang na loob para sakin ay isang… pabor na ibinigay sa akin. *laughs* 
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Interviewer: Kasunod ay gaano kalawak ang karanasan mo sa utang na loob? 

Participant: Gaano… *inaudible* gaano kalawak? malawak na malawak *laughs* malawak na 

lumawak na lumawak hanggang sa ako ay tumanda ay hindi ko malilimutan ang aking utang na 

loob. 

Interviewer: Kasunod ay ano ang karanasan mo sa utang na loob sa iyong kamag-anak o 

pamilya? 

Participant: Syempre yung mga pabor na hinihingi ko sa kanila,halimbawa natutulungan nila 

ako, yun ang utang na loob ko sa kanila. 

Interviewer: Kasunod ay paano nakaka apekto sa iyong paligid ang pagkakaroon ng utang na 

loob sa ibang tao? 

Participant: Para sa akin… *inaudible* Para sa akin, basta magantihan mo lang o suklian mo 

ang utang na loob, okay na yun. 

Interviewer: Kasunod, paano nakaka apekto sa iyong pagkatao ang pagkakaroon ng utang na 

loob sa ibang tao? 

Participant: *inaudible* para sa akin, lalo akong mag susumikap para… kayanin ko ang lahat 

upang hindi ko makalimutan ang aking mga utang na loob *laughs* 

Interviewer: Kasunod ay ano ang dahilan at nagkaroon ka ng utang na loob sa isang tao? 

Participant: Syempre pag humihingi ako ng tulong para sa kanila, yun. Kaya nagkakaron ako ng 

dahilan ng utang na loob. 

Interviewer: Kasunod ay mayroon ka bang utang na loob sa isang tao? Paano o kamusta ang 

relasyon ninyo ng taong ito. 
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Participant: Syempre meron kasi.. Siya ang hihingan ko ng tulong once na ako’y may 

problema. 

Interviewer: Kasunod ay paano nakaka apekto sayo ang pagkakaroon ng utang na loob sa ibang 

tao? 

Participant: Ahmm… yung ano, yung hindi mo siya malilimutan hanggang sa… tumanda ka na 

aydi merong utang na loob ka sa kanya. 

Interviewer: Last na, masasabi mo ba na mayroong epekto sayo ang pagkakaroon ng utang na 

loob? Bakit? 

Participant: Oo naman. Kasi once… habang buhay na utang na loob yun sa kanya. Pero yun. 

Thank you. 

Interviewer: Okay na, thanks. 

 

Gen Z 1 

Interviewer: Hello, ilang taon ka na? 

Participant: 22 

Interviewer: So, what is your understanding regarding utang na loob? 

Participant: Ano, yun yung kapag may nagawa sila na isang bagay tapos ineexpect din nila na 

gawin din mo sa kanila pabalik yun. 

Interviewer: To what extent did you experience utang na loob? 

Participant: Ano lang, sa mga pamilya pamilya lang. Pero dun sa mga ano, kaibigan naman. 

Okay naman, okay lang. Wala naman, wala naman akong naaano. 
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Interviewer: So, what is your experience of utang na loob in terms of your relationship with 

your relatives or family? 

Participant: Hmm.. ay di ba yung ano, parang… parang ordinary… ordinaryo na yung ano, 

yung… utang na loob sa magulang kasi to the point na sasabihin ng mga magulang na pag ikaw 

matanda na, edi syempre, ikaw na yung mag aano, mag aalaga samin. Ineexpect nila na ikaw na 

yung mag aalaga sa kanila ano, hanggang sa tumanda sila, hanggang sa ma-dedu (deads, 

mamatay), ganun. Tapos minsan yung mga ano, may naririnig din ako sa ibang pamilya na.. Na 

sinasabi sa mga panganay nila na ano, once na makapag tapos yung mga panganay sila na yung 

magpapaaral sa mga ba– kababata nilang ano mga kapatid. 

Interviewer: So, how does having utang na loob with someone affects you socially? 

Participant: Ano siya, para bang.. ano, ayaw ko ng magkaron ng… ayaw ko ng humingi ng 

pabor sa ibang tao kasi, alam mo yun ang taas ng… ng chance na.. Ibatos nila sayo yung nagawa 

nila for you. Parang bang *inaudible* pangit. Nakaka umay siya. Saka, I mean, boluntar… kung 

boluntaryo naman nilang ginawa yun, bakit nila ibabatos yun pabalik sayo. Para bang.. Nasan 

yung sense nun? Yun… 

Interviewer: Hmm mm.. So, how does having utang na loob with someone affects you 

emotionally? 

Participant: Nagkakaron ako ng… ano ng issue sa… sa pag ano.. Kumbaga nagkakaron ako ng 

issue once na hindi na ako umaano sa kanila.. *ano yun.. Tawag dun?* sumasandal, ganun. Basta 

parang ganun. Di na ako sa kanila gumaganun. Hmm mm. 

Interviewer: So, what is the reason you had an utang na loob with someone? 
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Participant: Ako may utang na loob sa ibang tao? 

Interviewer: Hmm mm, wala ba? 

Participant: Ako may utang na loob? Sa ibang tao? Wala. pakialam ko sa kanila. 

Interviewer: Okay, so, nasagot mo na rin naman yung kasunod na tanong. Yung pangatlo ay 

how does the feeling of utang na loob towards other people affects you? 

Participant: Pwede bang paki tagalog? 

Interviewer: Ano, so, paano nakaka-apekto sayo ang pagkakaroon ng utang na loob sa ibang 

tao? 

Participant: May… nagkakaron ako ng urge na ano.. Na… ibigay sa kanila yung.. Yung… 

pabor pabalik, yun. 

Interviewer: Ang pinaka last na tanong ay masasabi mo ba na meron kang utang na loob sa iba? 

Bakit o bakit hindi? 

Participant: Ako, may utang na loob sa iba? 

Interviewer: Hmm mm.. Kung masasabi mo na may utang na loob ka sa iba? 

Participant: Ahmm… sa ano, dun sa ano, pamilya, financially, yes. Pero pag sa ibang tao, wala. 

Interviewer: Okay, thanks. 

Participant: thank you. 

 

Gen Z 2 

Interviewer: Hello, ilang taon ka na? 

Participant: 22 
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Interviewer: So, ang unang tanong ay what is your understanding regarding utang na loob? 

Participant: Ano, kapag… may ginawa sayo ang ibang tao or relative.. Ganun parang meron 

kang ahmm.. Parang may ano ka, dapat maibalik mo rin. Parang may ganung kang ano mentality. 

Interviewer: To what extent did you experience utang na loob? 

Participant: Ano, yung… tulad nung, ayun. Personal experience? 

Interviewer: Hmm mm. 

Participant: Ahmm.. tulad nung sa ano ko, sa tita ko. Kasi… kapag kasi inuutusan ako nun, lagi 

akong binibigyan ng pera ganun. Tapos parang nasanay na sila sa ganun tsaka ako rin. Kaya 

parang pag may ano *inaudible* yun, pag may utos sila minsan kahit… kahit walang ano 

binibigay ganun parang… yun naano pa rin ako. Ginagawa ko pa rin kasi parang ano… yung… 

binigyan naman ako ng ganan nun… ng pera ganun. 

Interviewer: Number three ay… parang nasagot mo na rin yung tanong dito eh. What is your 

experience of utang na loob in terms of your relationship with your relatives or family? 

Participant: Yun na nga. 

Interviewer: Yun na nga yun… so kasunod ay how does having utang na loob with someone 

affects you socially? 

Participant: Ano? Ulit daw. 

Interviewer: How does having utang na loob with someone affects you socially? 

Participant: Socially… ano, kapag halimbawa ay nag… may ano, may mag offer sakin ng… ng 

ano help, ganun. Minsan, parang hindi ko na inaano. Parang sasabihin ko, ay okay lang kaya ko 

na ‘to, ganun. Kasi… yun nga, ma… kasi wala akong interest or ano parang nakaka guilty pag 
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hindi ko naibalik. Yun.. kasi parang naka tanim na sa ano, yung utang na loob. Parang naka 

tanim na sa personality ng bawat… yun, pagiging pilipino. Asa culture na kaya ayun. 

Interviewer: Sunod ay how does having utang na loob with affects you emotionally? 

Participant: Ayun nga, nakaka ano.. Minsan ay nakaka guilty kapag hindi mo naibalik yung 

favor… favor nila. Lalo na pag ano, pag… malaking bagay. Pero ano, pero habang nagkakaron 

ka naman ng understanding sa ano, ganun na hindi naman lagi dapat meron kasi minsan naman 

merong gumagawa na.. Walang hinihinging kapalit ganun. May mga tao naman talagang ganun. 

Ayun, parang unti unti mo na ring natuturuan yung sarili mo na ay okay lang pala yung ganun. 

Hindi naman kailangang lagi. Kailangan mabalik yung favor. Dati ano, yun may guilty na ano 

feeling. Ngayon ay nagiging okay na. Parang med– nagiging magaan na. 

Interviewer: So, what is the reason you had an utang na loob with someone? 

Participant: Reason.. Ano, personal experience rin? 

Interviewer: Hmm mm.. 

Participant: Ano, one time… ganun lang. Pi– ano, my reason ay… wala, basic na reason. Kapag 

ahmm… humingi ako ng tulong sa kanila dati tas sila naman humingi. Yun, parang, parang sakin 

obligasyon ko bang ibalik. Ganun, yun lang. 

Interviewer: So, do you have an utang na loob with someone? Sabi mo kanina, meron. How was 

your relationship with that person you have an utang na loob with? 

Participant: Ano, okay naman yung  ano relationship ko sa tao na yun. pag.. Yun nga, diba, 

habang tumatagal natututunan natin intindihin na hindi laging obligasyon natin ibalik. O kaya 

minsan, ano, hindi ko rin… okay lang sa akin, hindi na ako naguguilty, ganun. Tsaka… ma ano 



 

MANUEL S. ENVERGA UNIVERSITY FOUNDATION 
Lucena City 

An Autonomous University 
 

DR. CESAR A. VILLARIBA RESEARCH AND  

KNOWLEDGE MANAGEMENT INSTITUTE 
 

QUALITY FORM 

Document Code:  DCAVRKMI-F-URFR 

Document Title:  Undergraduate Research Final Report 

Page No.:  Page 122 of 123 

Revision No.:  1 

Effectivity Date:  August 2022 

Prepared by:  DCAVRKMI 

Reviewed by:  QMR 

Approved by:  President 

 

naman sila eh.. Mabait naman sila. Parang nasa isip ko lang siguro yung ano.. Yung ganung 

bagay na parang obligasyon kong ibalik. Pero sila, hindi naman nila hinihingi. Siguro nasa isip 

ko lang kasi nga yun, sa pagiging pilipino. 

Interviewer: So, how does the feeling of utang na loob towards other people affects you? 

Participant: Parang nasagot ko na *laughs* ano… towards other ano… ahm… yun, sa una 

kapag ano, kulang ka pa sa understanding, nakaka guilty. Kasi.. ayun, nakaka guilty siya. Nakaka 

guilty dati. Ngayon hindi na. Okay nalang, bahala– bahala kayo. 

Interviewer: So, last na. Can you say utang na loob has an impact in your life? Why or why not? 

Participant: Oo naman. Kasi pag ano kasi ganun… yung dati… parang nagiging ano ako, 

nagiging… parang nakakadagdag siya sa pagigigng people pleaser. Kasi kapag ganun, 

halimbawa, nabalik mo yung favor, anho tas parang inano ka nila uyy, thank you ganun, ganun. 

Parang… nakakatuwa kasi yung ano diba nakakatuwa naman ang ma praise sa nagawa mo. kaya 

parang minsan kahit maliit na bagay tas yung parang.. Alam mo yun, hindi mo naman obligasyon 

yun tsaka hindi mo naman… hindi mo naman ano, simpleng bagay lang naman yung ano 

ibabalik mo. parang… kailangan mo pa rin kasi parang nag seseek ka na rin ng ano, ng praise. 

Parang ganun. Nadadagdag nga sa ano.. Pagiging people pleaser. Parang nagiging ganun ka. 

Interviewer: Okay na, thanksss. 

Participant: Ge. 
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